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SÓu=Á 

 

~]´U u¯KU LÃ ð×” °ÉÑƒ” •ÁeS²Ñu< "K< ¾›=¢•T>“ 

TIu^© ²`ö‹ S"ŸM ›”Æ c=J”' u›G<’< Ñ>²? ›Ñ^© MTƒ” 

uSÅÑõ �“ uTóÖ” [ÑÉ ¾uŸ<K<” ›e}ªê* uTÉ[Ó LÃ ÃÑ—

M:: ~]´U u¨<ß U”³] U”ß’ƒ& Ønp”' ›’e}—“ S"ŸK— 

¾U`ƒ“ ¾›ÑMÓKAƒ cÜ }sTƒ” uTeóóƒ& ¾Y^ eU]ƒ 

°ÉM” uSõÖ`“ ²Lm MTƒ” uT[ÒÑØ Ÿõ}— ›e}ªê* 

Áu[¡�M:: uSJ’<U ›Ña‹ M¿ ƒŸ<[ƒ uSeÖƒ ›eðíT> ›"Lƒ” 

uTÅ^Ëƒ' þK=c=“ eƒ^‚Í=‹” uSp[ê ¾}k“Ë ¾~]´U 

MTƒ uT"H@É LÃ ÃÑ—K<:: 

 

u›Ñ^‹” uS”ÓYƒ' uÓM vKGw~' uSeIw ›"vu= TIu[cw' 

u›ÖnLÃ Iw[}cu<“ Ñ<Ç¿ uT>SKŸ�†¨< K?KA‹ ›"Lƒ S"ŸM 

K=•` ¾T>Ñv¨<” ƒww`“ p”Ïƒ ›p×Ý ¾T>ÁeÃ´ ÓMê þK=c= 

dÃ•` uSq¾~ Ÿc?¡}\ SÑ–ƒ ¾T>Ñv†¨<” ØpV‹ ›TEÙ 

KTÓ–ƒ“ MT~U ¾}k“Ë ²Lm ¾~]´U MTƒ XÃJ” qÃ…M:: 

 

eKJ’U ¾›=ƒÄåÁ ôÈ^L© Ç=V¡ራc=Á© ]øwK=¡ S”Óeƒ 

uc?¡}\ ÁK< ‹Óa‹” uS[Çƒ �“ KÑ<Ç¿ M¿ ƒŸ<[ƒ uSeÖƒ 

²`ñ” ¾T>S^ ¾}Ö“Ÿ[ ›eðíT> ›"M �”Ç=Å^Ï TeðKÑ<” 

uTS” ¾vIM“ ~]´U T>’>e‚`” ¾ôÈ^M Y^ ›eðéT> 

›"Lƒ” YM×”“ }Óv` �”ÅÑ“ KS¨c” v¨×¨< ›ªÏ lØ` 

471/98 SW[ƒ �”Ç=ªk`  ›É`ÕM:: eKJ’U u}u�}’ SMŸ< 

�¾}Å[Ñ< ÁK< Ø[„‹” ›p×Ý ¾T>ÁeÃ´' u²`ñ ¾S”Óeƒ”' 

¾ÓM vKGw~”' ¾SeIw ›"vu= TIu[cx‹” �“ ›ÖnLÃ 

Iw[}cu<” ¾}k“Ë Ø[ƒ ¾T>Á[ÒÓØ' ¾¾É`h†¨<”U �Lò’ƒ 
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u›Óvu< �”Ç=¨Ö< ¾T>Áe‹M þK=c=“ eƒ^‚Í= T¨<×ƒ ›eðLÑ> 

J“EM:: 

 

¾}²ÒË¨< þK=c=“ eƒ^‚Í= c?¡}\” uSW[} cò ¾MTƒ 

›p×Ý eKSU^ƒ' ’v`“ ›ÇÇ=e ¾~]´U SeIx‹”“ U`„‹” 

eKTMTƒ' Kc?¡}\ MTƒ ¨d˜ ¾J’< ¾SW[} MTƒ 

›¨<�a‹“ ¾›ÑMÓKAƒ cÜ }sTƒ” eKTeóóƒ' u¯KU›kñ 

¾~]´U ÑuÁ ñ¡¡` ¨<eØ wl }¨ÇÇ] uSJ” ¾›Ñ]~” 

}ÖnT>’ƒ eKT[ÒÑØ' uc?¡}\ uŸõ}— Å[Í ¾T>�¾¨<” ¾›pU 

¨<e”’ƒ eKTe¨ÑÉ ›eðLÑ>’ƒ ƒŸ<[ƒ cØ„ }Å^Ï…M::  

 

uþK=c=¨< ¾k[í H>Åƒ ¨pƒ ›Óvw’ƒ ÁL†¨< ¾}KÁ¿ ¾c?¡}` 

S[Í‹' �”Å "Ethiopian Tourism Paradigm" ÁK<“ u›=ƒÄåÁ 

~]´U MTƒ LÃ ¾}Sc[~ ›Ñ^© ¾Ø“ƒ c’Ê‹“ ]þ`„‹' 

Ÿc?¡}\ MTƒ Ò` }ÁÁ»’ƒ ÁL†¨< ¾K?KA‹ lMõ c?¡}a‹ 

›Ñ^© ¾MTƒ þK=c=‹“ S`NÓwa‹ �”Ç=G<U ¾K?KA‹ ›Ña‹ 

¾~]´U þK=c=“ eƒ^‚Í= c’Ê‹ �“ ¯KU›kó© ¾~]´U 

S[Í‹ ØpU LÃ ¨<KªM:: 

 

�’²=I” ¾S[Í U”à‹ Sc[ƒ uTÉ[Ó K¨<ÃÃƒ S’h ¾T>J” 

"¾~]´U MTƒ T°kõ" uT²ÒËƒ Kc?¡}\ MTƒ ª’— }ª“Ä‹ 

KJ’<ƒ ¾ôÈ^M“ ¾¡MM vKÉ`h ›"Lƒ uTc^Úƒ Ÿ›vKA‰†¨< 

Ò` uSUŸ` ¾TÇu]Á Ówœ„‹ �”Ç=ÁS’Û }Å`ÑªM:: Ÿ’²=I 

¾U¡¡` SÉ[¢‹ u}Ñ–<ƒ ¾TÇu]Á Ówœ„‹ LÃ �”Ç=S¡` 

K}Ö^¨< ›Ñ`›kõ Ñ<v¯@ k`u¨< uÒ^“ uu<É” cò ¨<ÃÃ„‹U 

}Å`Ñ¨<v†ªM:: uSÚ[hU ŸÑ<v¯@¨< ¾}Ñ–<ƒ” ÖnT> ¾TÇu]Á 

Ówœ„‹ Sc[ƒ uTÉ[Ó [mp ¾þK=c= c’É }k`ë“ u}sS< 

¾›S^` ›"Lƒ }ÑUÓV Ÿ}e}"ŸK u%EL [mp þK=c=¨< 
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u›=.ô.Ç=.] ¾T>ኒስትሮች U¡` u?ƒ uŸ<M �”Ç=ìÉp ቀርቧል:: 

u›ÖnLÃ ¾c?¡}\ ª’— ¾vKÉ`h ›"Lƒ uþK=c=¨< k[í ¨pƒ 

ukØ•U J’ u}²ªª] S”ÑÉ �”Ç=d}ñ KTÉ[Ó ¾T>‰K¨< Ø[ƒ 

G<K< }Å`ÕM:: 

 

þK=c=¨< u›Ueƒ ¡õKA‹ ¾}Å^Ë c=J”' u¡õM ›”É ¾~]´U 

›=”Æeƒ] ’v^© G<’@�‹ p˜ƒ' u¡õM G<Kƒ ¾~]´U MTƒ 

ፖሊሲ አስፈላጊነት' u¡õM Zeƒ ª“ ª“ ¾þK=c= Ñ<ÇÄ‹“ 

eƒ^‚Í=‹' u¡õM ›^ƒ uþK=c= ›ðíìU ¾T>d}ñ }ª“Ä‹ 

�Lò’ƒ“ T>“ �”Ç=G<U u¡õM ›Ueƒ ¾þK=c= TeðìT>Á 

¾óÃ“”e U”à‹” ›"„ uT>Ã´uƒ ›Óvw }Å^Ï…M:: 

uSÚ[hU ¾›=.ô.ዲ.] ¾T>’>eƒa‹ U¡` u?ƒ ’Nc? 1 k” 2001 

vŸ“¨’¨< 92—¨< SÅu— ewcv¨< [mp þK=c=¨<” uSÑUÑU“ 

Te}"ŸÁ‹ uTÉ[Ó uS<K< ÉUê ›êÉq•M:: 

 

1. ¾~]´U ›=”Æeƒ] ’v^© G<’@�‹ p˜ƒ: 

 

1.1. ¾~]´U ›=”Æeƒ] ¯KU›kõ G<’@�‹: 

~]´U u¯KU LÃ ð×” °ÉÑƒ �ÁeS²Ñu< ŸSÖ<ƒ ¾›=¢•T> 

²`ö‹ S"ŸM ›”Æ ’¨<:: ¾~]´U °ÉÑƒ u1950 (�.›?.›.) 

Ÿ’u[¨< ¾25.3 T>K=Ä” ¯KU›kõ ¾Ôw–>‹ lØ` �“ ¾2.1 

u=K=Ä” ¾›T@]" ÊL` Ñu=' u2008 (�.›?.›.) ¨Å 922 T>K=Ä” 

Ôw–>‹ �”ÅÅ[c“ uÑu=U [ÑÉ 944 u=K=Ä” ¾›T@]"” ÊL` 

Ñu= �”Å}Ñ– ¯KU›kñ ¾~]´U É`Ïƒ uÌ” 2009 (�.›?.›.) 

v¨×¨< ¯KU›kõ ¾~]´U e�ƒስ+ክe (Barometer) 

›SM¡…M:: u²=G< S[Í Sc[ƒ ¾2008 ¾~]´U Ñê• Ÿ2007 

(�.›?.›.) ›�´ Ò` c=’íì` ¾~]eƒ lØ` u1.9 uS„ �”Ç=G<U 
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uÑu= [ÑÉ ÅÓV ¾1.8 uS„ ›T"Ã ¯S•© °ÉÑƒ Td¾~” 

Áe[ÇM::  

 

¯KU›kñ ¾~]´U }sU vKñƒ ¯S�ƒ ›=”Æeƒ]¨< 

veS²Ñv†¨< ›T"Ã ¾°ÉÑƒ S×’@‹ LÃ uSSe[ƒ 

uk×Ä‡ }Ÿ••Ã ¯S�ƒ uÔw–>‹ lØ`“ ¾Ñu= SÖ” 

u¾¯S~ u›T"Ã ¾4.1 uS„ �“ ¾1.8 uS„ °ÉÑƒ  uTd¾ƒ 

�›?› u2020 1.6 u=K=Ä” Ôw–>‹ uTe}“ÑÉ ¾2 ƒ]K=Ä” 

¾›T@]"” ÊL` Ñu= �”ÅT>ÁeÑ˜U ƒ”uÁ ›Ÿ“¨<“EM:: u•`ÓØ 

ƒ”uÁ¨< u}Ÿ“¨’uƒ ¨pƒ u’u\ƒ ’v^© G<’„‹ LÃ 

}Se`„ ¾}Ÿ“¨’ c=J”' uƒ”uÁ¨< ¯S�ƒ ¨<eØ 

u¯KU›kõ Å[Í ¾T>ðÖ\“ ¾›=”Æeƒ]¨<” ¨p�© °ÉÑƒ 

¾T>ð�}’< ’v^© ¡c}„‹ ŸÓUƒ ¨<eØ ÁeÑv ›KSJ’< 

K=cS`uƒ ¾T>Ñv Ñ<ÇÃ ’¨<:: 

 

uØpK< ›=”Æeƒ]¨< u¯KU›kõ Å[Í u¾¨p~ ¾T>Ò[Ö<uƒ” 

›K<�© ¡e}„‹ uSssU }Ÿ��Ã ¾°ÉÑƒ ðKÓ ¾SŸ}K< 

’v^© •¨<’� �”Å}Öuk J•' ~]´U u¯KU ›?¡eþ`ƒ 

”ÓÉ ¨<eØ kÇT> Yõ^ Ã²¨< ŸT>Ñ–< Ømƒ ²`ö‹ S"ŸM 

›”Æ ’¨<:: Ÿ¯KU ›ÖnLÃ U`ƒ ¨<eØ 11 uS„ ¾T>J’¨<” 

¾T>¨¡M c=J”' u¾¯S~ ›”É S„ g=I ÁIM ›ÇÇ=e ¾Y^ 

ዕድሎችን uSõÖ`& uY^ Ÿ}cT\ ¾¯KU Q´x‹ S"ŸM 

Ÿ11 uS„ uLÃ u~]´U c?¡}` ¨<eØ ¾}cT\ SJ“†¨<” 

¾¯KU ~]´U É`Ïƒ S[Í‹ ÃÖlTK<::   

 

¯KU›kõ ~]´U ›G<” KÅ[cuƒ ¾°ÉÑƒ Å[Í ¾T>Ökc<ƒ 

ª“ ª“ U¡”Á„‹U ¾T>Ÿ}K<ƒ “†¨<::  
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G. uMTƒ ¾uKìÑ<ƒ ›Ña‹ �“ uSMTƒ LÃ ŸT>Ñ–<ƒ GÑa‹ 

S"ŸM Ñ<MI ¾MTƒ ¨<Ö?ƒ •ÁeS²Ñu< የሚገኙትን ¾\p 

UY^p ›Ña‹ ÚUa K}Ÿ��Ã ¯S�ƒ አT"Ã ¾›=¢•T> 

°ÉÑ�†¨< uSkÖK<“ ¾I´v†¨<U ¾Ñu=“ ¾’<a Å[Í u²=Á¨< 

SÖ” uShhK< ¾}’d [ÏU ¾°[õƒ Ñ>²?Á†¨<” ¾°¨<kƒ' 

¾U`U`'  ¾u=´’e' የእምነት፣ ¾›É“ qƒ' ¾I¡U“' 

¾›Éy?”†`' ¾S´““ƒ.. ¨²} ¯LT‹” T°ŸM ›É`Ñ¨< 

¾T>ÁŸ“¨<“E†¨< Ñ<µ‹ ŸÑ>²? ¨Å Ñ>²? �¾}Ö“Ÿ\“ •¾cñ 

SU×�†¨<' 

ለ.  ¯KU›kõ ¾›¾` u[^ �“ K?KA‹ ¾ƒ^”eþ`ƒ ›¨<�a‹“ 

›ÑMÓKA„‹ uõØ’ƒ ShhL†¨“ Seóó�†¨<' 

N. ¾›=”ö`T@i”“ ¢S<’>Ÿ?i” ‚¡•KAÍ= ›ÑMÓKA„‹ •¾}eóñ 

uSU×�†¨< du=Á ¾S[Í M¨<¨<Ø” ¾}kLÖð �”Ç=J” 

Te‰L†¨< �”Ç=G<U 

S. ¯KU›kõ ¾”ÓÉ“ ¾›=”yስƒS”ƒ M¨<¨<Ø ŸSŠ¨<U Ñ>²? 

uuKÖ SMŸ< �¾}eóó“ É”u` dÃÑÉu¨< �¾}gÒÑ[ 

uSU×~ ¾}’d ¾~]´U ›=”Æeƒ]¨<U �”Ç=G< ÃI”’< 

¯KU›kó© vI]Ã SLuc< ®uÃƒ ’Øx‹ “†¨<:: 

 

~]´U Ønp”' ›’e}—“ S"ŸK— Å[Í ÁL†¨<” ¾U`ƒ“ 

¾›ÑMÓKAƒ SeÝ }sTƒ” uTeóóƒ& cò ¾Y^ °ÉM 

uSõÖ`' ²Lm MTƒ” uTeÑ–ƒ �“ ÉI’ƒ” uTe¨ÑÉ [ÑÉ 

Ñ<MI - ›e}ªê* Áu[¡�M:: ~]´U ŸK?KA‹ ª“ ª“ ¾›=¢•T>“ 

T%u^© c?¡}a‹ óÃÇ‹ vM}“’c G<’@� uSMTƒ LÃ KT>Ñ–

<ƒU GÑa‹ ª“ ÖLƒ ¾J’¨<” ÉI’ƒ uTØóƒ“ MTƒ” uTóÖ” 

[ÑÉ Ÿõ}— É`h ›K¨<::  



7 
 
የቱሪዝም ልማት ፖሊሲ 2001  Tourism Development Policy 2009 

 

�”Å›õ]" LK<“ uSMTƒ LÃ KT>Ñ–< ›Ña‹ �Lò’ƒ u}SLuƒ 

›Óvw u²Lm’ƒ (Responsible and Sustainable Tourism) ¾Çu[ ~]´U 

�”Å›”É ¨d˜ ¾MTƒ ›”kdni �ÃM’ƒ }S^ß ŸT>J’<v†¨< 

´`´` U¡”Á„‹ S"ŸM ¾T>Ÿ}K<ƒ uSc[�©’ƒ ¾T>Ökc< 

“†¨<:: 

 

G. ~]´U ¯Ã’}— ¾¨<ß U”³] TÓ— SJ’<“ ÃIU M¿ M¿ 

¾MTƒ Ów¯„‹” Ÿ¨<ß KSÓ³ƒ �”Ç=G<U ¾›Ñ`” ¾¡õÁ 

T>³” /Balance of Payment/ KSÖup ¾T>[Ç SJ’<' 

K. ¯Ã’} - w²< ¾J’<“ ÁM}u[²<' ¯KU›kó© °¨<p“ ÁÑ–< 

É”p ¾vIL©' ¾�]"©“ ¾}ðØb© SeIx‹ vKu?ƒ 

ŸSJ“†¨< u}ÚT] ›w³—‡U SeIx‹ uÑÖ` ›"vu=‹ 

SÑ–�†¨<' 

N. ~]´U uvQ]¨< በc¨< Ñ<Muƒ ueóƒ ¾T>ÖkU uSJ’<“ 

u´p}— ¾’<a  Å[Í KT>Ñ–<ƒ ¾Qw[}cw ¡õKA‹& u}KÃU 

K¨×„‹' Kc?„‹ �“ K›"M Ñ<Ç}™‹& ¾Y^ °ÉM ueóƒ 

KSõÖ` uS‰K< ¾}’d �’²=I ›Ña‹ �¾}Ñu\ƒ በሚገኙትም 

ŸÉI’ƒ ¾SLkp �”penc?‹ ¨<eØ cò ¾Y^ YU]ƒ”ና 

ገቢን uSõÖ` [ÑÉ Ÿõ}— T>“ ÁK¨< SJ’<' 

S. Ÿ~]´U MTƒ Ò` u}ÁÁ² ¾T>²[Ñ< ¾SW[}-MTƒ 

›¨<�a‹ u´p}—  ¾›=¢•T> Å[Í LÃ ¾T>Ñ–<ƒ” 

¾Qw[}cw ¡õKA‹ ¾SØkU °ÉL†¨< Ÿõ}— ŸSJ’<U 

u}ÚT]' �”Å Ów`“' ›=”Æeƒ]' ¢”eƒ^¡i”' 

ƒ^”eþ`ƒ“ SÑ“—�”Ç=G<U KK?KA‹ }³TÏ ›=¢•T>Á©“ 

TIu^© c?¡}a‹ Seóóƒ“ SMTƒ cò °ÉM 

SõÖ^†¨<' 
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W. ~]´U Ÿ›=¢•T> ÖkT@�¨< vhÑ` uQ´x‹ S"ŸM 

S}ª¨p”“ Sk^[w” uSõÖ`' uSŸvu`“ ucLU ›wa 

¾S•` vIM” ¾T>ÁÇw` SJ’< “†¨<::  

 

1.2.  ¾›=ƒÄåÁ ~]´U c?¡}` ’v^© G<’@�‹& 

 

u›=ƒÄåÁ ¾SËS]Á¨< ¾~]´U MTƒ ýL” }²ÒÏ„ Ÿ¨×uƒ 

Ÿ1958 ¯.U ¨Ç=I ¾~]´U ›=”Æeƒ] �”Å ›”É ¾›=¢•T> °ÉÑƒ 

²`õ uS¨cÆ �eŸ 1966 É[e ›=”Æeƒ]¨< u›T"Ã u¾¯S~ ¾12 

uS„ °ÉÑƒ ›dÃ…M:: Ÿ1970-1973 (•.›?.›.) u’u\ƒ ›^ƒ 

¯S�ƒ& ¾›=ƒÄåÁ ¯S�© ¾~]eƒ lØ` u›T"Ã 63,833 ¾’u[ 

c=J”' Ÿ’²=I ~]e„‹ ¾}Ñ–¨< ¯S�© ¾Ñu= SÖ” u›T"Ã 10.2 

T>K=Ä” ¾›T@]"” ÊL` ’u`:: u’²=I Ñ>²?Áƒ ¾}S²Ñu¨< ¯S•© 

¾~]eƒ lØ`“ ¾Ñu= SÖ” ›T"Ã ¾°ÉÑƒ S×’@U 18.2 uS„ �“ 

13 uS„ ’u`::  

 

¾Å`Ó S”ÓYƒ YM×” LÃ u’u[v†¨< 17 ¯S�ƒ uGÑ]~ 

¾}Ÿc~ƒ Ù`’„‹& }ÅÒÒT> É`p“ [Hw& u~]eƒ 

›S”Ü’�†¨< uª’—’ƒ ŸT>�¨lƒ ¾U°^w GÑa‹ Ò` ¾’u[¨< 

þK+"©“ Ç=ýKATc=Á© Ó”–<’ƒ �¾hŸ[ SU×ƒ& ¨ÅGÑ` ¨<eØ 

KSÓvƒ ¾}×K< ÑÅx‹“ uGÑ` ¨<eØU u’í KS”kdke ÁKS‰M 

‹Óa‹ }Å^`u¨< uðÖb†¨< ›K<�© ¡Y}„‹ U¡”Áƒ ¾~]´U 

›=”Æeƒ]¨< °ÉÑƒ ¨Å�‹ �”Ç=ÁiqKlM ›É`Ñ¨<�M::  Ÿ1989 - 

1992 (�.›?.›.) u’u\ƒ ¾SÚ[h‡ ›^ƒ ¯S�ƒ S[Í‹ 

�”ÅT>Ád¿ƒ ›Ñ]~ u¾¯S~ u›T"Ã u80,246 ~]e„‹ uSÔw–ƒ 

23.2 T>K=Ä” ÊL` Ñu= ›Ó˜�K‹:: u’²=I ¯S�ƒ u~]eƒ lØ`“ 

uÑu= [ÑÉ ¾�¾¨< ›T"Ã ¯S�© °ÉÑƒ 2.1 uS„ �“ 6.1 uS„ 

’u`:: 
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Ÿ1983 ¯.U ¨Ç=I vK<ƒ ¯S�ƒ ¾›Ñ]~” ¾›=¢•T>“ TIu^© 

MTƒ �¨<” KTÉ[Ó ¾}¨cÆƒ SW[�© ¾K¨<Ø �`UÍ‹& 

KGÑ]~ ¾~]´U MTƒ ›Sˆ G<’@�‹” ðØ[ªM:: Ÿ2005 - 2008 

(�.›?.›.) u’u\ƒ ›^ƒ ¯S�ƒ  ¾Ôw–>‹ ¯S�© lØ` u›T"Ã 

324,664 ¾’u[ c=J”' ›T"Ã ¯S�© ¾Ñu= SÖ” ÅÓV 167 

T>K=Ä” ¾›T@]" ÊL` ’u`:: u’²=I }Ÿ��Ã ¯S�ƒ ¾}S²Ñu<ƒ 

¾Ôw–> lØ`“ ¾Ñu= SÖ” ›T"Ã ¯S�© ¾°ÉÑƒ S×’@‹U ¾21 

uS„ �“ ¾19.5 uS„ É`h �”ÇL†¨< uc?¡}\ ¾}Ö“k\ ¨p•© 

S[Í‹  Á[ÒÓ×K<:: 

 

u}vu\ƒ S”ÓY�ƒ ¾¯KU ~]´U É`Ïƒ ¨p�© ¾Ôw–>‹ 

S[Í ƒ”}“ Sc[ƒ ›=ƒÄåÁ u¯KU›kõ Ôw–>‹ lØ` ›T"Ã 

¯S�© °ÉÑ… Ÿ1990 - 2000 (�.›?.›.) 5.6 uS„ ¾’u[ c=J”' 

Ÿ2000 - 2008 (�.›?.›.) ¨Å 15.4 uS„ ›ÉÕM:: u•`ÓØ ÃI ¾p`w 

¯S�ƒ ›T"Ã °ÉÑƒ ›u[�‹ ›p×Ý” ›SL"‹ u=J”U' 

u›”í\ Ó” K›w’ƒ ÁIM u2007 (�.›?.›.) uUY^p ›õ]" kÖ“ 

Ÿ}SÅu<ƒ 17 ›Ña‹ S"ŸM ¾›=ƒÄåÁ É`h 0.7 uS„ SJ’< 

›Ñ]~ "LDƒ ¾�]¡' ¾vIM“ ¾}ðØa SeIx‹ w´H’ƒ ›"DÁ u×U 

u´p}— Å[Í LÃ •”ÅUƒÑ˜ ¾T>ÁXÃ ’¨<::   

 

›=ƒÄåÁ ÁLDƒ” �Up ¾~]´U SeIx‹ vÓvu< uTMTƒ K~]´U 

›ÑMÓKAƒ "un‹ ÉI’ƒ” KTe¨ÑÉ“ GÑ^© MTƒ” u²Lm’ƒ 

KTóÖ” ¾}Á²¨<” Ø[ƒ uTÑ´ [ÑÉ Ñ<MI ›pU“ �ÃM �”ÇK¨< 

uS�S’<& u›Ñ]~ ð×”“ ²Lm ¾ÉI’ƒ p’d ¾MTƒ °pÉ ¨<eØ 

~]´U ›”Æ ¾TeðìT>Á ›"M �”Ç=J” }Å`ÕM:: u²=I [ÑÉ 

¾GÑ]… ¾~]´U c?¡}` u¨p~ ÁKuƒ” ›Ñ^© SM"U °ÉKA‹“ 

¨<c<”’„‹ u›”É ¨Ñ”' u¯KU›kõ Å[Í ÁK< ›¨<”�© °ÉKA‹“ 
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ð�˜ G<’@�‡” ÅÓV uK?L ¨Ñ” ›ekUÙ Sð}i uSc[�©’ƒ 

¾c?¡}\” ’v^© G<’@�‹ uÓMê KS[Çƒ Áe‹LM:: 

 

1.2.1. ¾c?¡}\ SM"U ›Ñ^© °ÉKA‹ 

 

¾›=ƒÄåÁ ¾~]´U c?¡}` SM"U ›Ñ^© °ÉKA‹ uG<Kƒ ›uÃƒ 

`°c-Ñ<ÇÄ‹ e` �”ÅT>Ÿ}K¨< }cveu¨< }n˜}ªM:: 

 

G. ›=ƒÄåÁ ¾¯Ã’} - w²< SeIx‹ vKu?ƒ SJ“E:- 

�”ÅT>�¨k¨< ›=ƒÄåÁ w´H’ƒ vL†¨< �]"©' vIL©“ 

}ðØb© SeIx‹ ¾}VL‹' u¯KU›kõ Å[Í ¾}S²Ñu< 

eU”ƒ p`f‹“ ¾W¨< MÏ SÑ—’…” ¾T>Sc¡\ u`"• p]} 

- ›"KA‹ vKu?ƒ ŸSJ“EU uLÃ' �”ÓÇ }kvÃ ¾J’< 

Q´x�“ ¾}KÁ¿ ¾vIM SÑKÝ‰†¨< K~]´U MTƒ 

›Sˆ ÁÅ`Ñ<�M:: �’²=I �Up SeIx‹ KvIM“ •]¡-’¡ 

~]´U' KT%u[cw }¢` ~]´U' K›Éy?”†`“ ›=¢-

~]´U' K›Óa-~]´U' K¨<� LÃ“ Keþ`�© ~]´U' 

KS”ðd©“ ሃÃT•�© ~]´U' K¢”õ[”e ~]´U'... ¨²} 

K=¨<K< uT>‹K<uƒ ›Óvw u›”í^© G<’@� ukLK< uSMTƒ' 

¾}k“Ë“ G<K<” - ›kõ ¾~]´U "ûŸ?Ï" uTp[w ¾}TEL 

¾~]eƒ SÇ[h GÑ` KSJ” ›=ƒÄåÁ cò °ÉM ›Lƒ:: 

 

K. ¾›Ñ]~ þK+"©“ ›=¢•T>Á© SW[„‹ 

Kc?¡}\ °ÉÑƒ ›Sˆ ¾J’< ›Ñ^© G<’„‹ ŸIÑ-S”ÓY•© 

Sc[„‹ �”Ç=G<U Ÿ›ÖnLÃ ›Ñ^© ¾MTƒ þK=c=‹' 

eƒ^‚Í=‹“ S`NÓwa‹ ›"DÁ uT>Ÿ}K¨< SMŸ< 

}n˜}ªM:: 
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  u›Ñ]~ IÑS”ÓYƒ ¾²?Ô‹ cw›©“ ÈV¡^c=Á© ’í’„‹“ 

Sw„‹ S[ÒÑ×†¨<' 

  wN?a‹' wN?[cx‹“ I´x‹ u�Ÿ<M’ƒ IÑ-S”ÓY•© 

°¨<p“ TÓ–�†¨<'  

  ›Ñ]~ ¾UƒS^uƒ ¾ÑuÁ S` ›=¢•T> e`¯ƒ ¾vKGw~”“ 

¾¾›"vu=¨<” T%u[cw ¾MTƒ }dƒö“ }ÖnT>’ƒ ¾uKÖ 

¾T>Á[ÒÓØ SJ’<'  

  ¾›Ñ]~ ¾¨<ß Ñ<ÇÃ“ ¾›Ñ^© ÅI”’ƒ þK=c=“ cƒ^‚Í= 

¾}Sc[}uƒ ¾›=¢•T> Ç=ýKATc= S`I ¾›Ñ]~” ¾~]´U 

SeIx‹ uTe}ª¨p“ ¾›Ñ]~” ›”�© Ñê� uSÑ”vƒ  

¾Ôw–>‹” lØ` KTdÅÓ �”Ç=G<U K›=”Æeƒ]¨< °ÉÑƒ 

u¨d˜’ƒ ¾T>ÁeðMÑ¨<” ¾¨<ß kØ}— ›=”yeƒS”ƒ 

(FDI) uSdw [ÑÉ Ñ<MI ›e}ªê* ¾T>Áu[¡ƒ SJ’<'  

  ¾~]´U ›=”Æeƒ] uvI]Ã¨< ²`õ-²KM uSJ’< ¾}’d 

uK?KA‹ ›=¢•T>Á©'   TIu^©“ þK+"© c?¡}a‹ 

¾}k[ì< ¾MTƒ þK=c=‹“ eƒ^‚Í=‹     ukØ•U 

J’ u}²ªª] S”ÑÉ Kc?¡}\ ›¨”•© ›e}ªê* 

¾T>ÁÅ`Ñ< SJ“†¨<' 

  ¾›Ñ]~ ¾Ów`““ ¾ÑÖ` MTƒ þK=c=“ eƒ^‚Í=‹ 

¾›`f ›Å\” U`ƒ“ U`•T’ƒ ¾TdÅÓ“ ›`f ›Å\” 

u¯KU ÑuÁ •¾}S^ ¨Å vKGwƒ’ƒ ¾Sk¾` °ÉM 

Ÿõ}— SJ’<' 

  ¾›Ñ]~ ¾›=”Æeƒ] MTƒ eƒ^‚Í= ¾ÓM vKGw~” 

MT•© É`h uTdÅÓ uc?¡}\ °ÉÑƒ ¨<eØ ¾}ª“Ã’ƒ 

T>“¨<” u›Óvu< �”Ç=¨× uTe‰M [ÑÉ Ñ<MI É`h ÁK¨< 

SJ’<' 
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  ›=ƒÄåÁ ¾›õ]" Iw[ƒ ê/u?ƒ“ ¾›õ]" ›=¢•T>¡ ¢T>i” 

ª“ S/u?ƒ' �”Ç=G<U Ÿ105 uLÃ ›?Uvc=‹“ ¾u`"• 

¯KU›kõ É`Ï„‹ SkSÝ SJ“E ' 

  u}ÚT]U ›=ƒÄåÁ ¾[ÏU ²S” MUÉ Á"u}' አገሪቱን 

ከሌሎች የአፍሪካ አገሮችና Ÿª“ ª“ ¯KU›kõ ¾u[^ 

SeSa‹ Ò` Áe}dc[ የራሷ አየር መንገድ ያላት መሆኑ፣ 

አዲስ አበባም ¾›¾` ƒ^”eþ`ƒ S“¤]Á (Hub) uSJ” 

K?KA‹ u¯KU Å[Í ¾�¨l ›¾` S”ÑÊ‹ ¨Å ›Ñ` ¨<eØ 

SÅu— ¾u[^ SeS` uS²`Òƒ kM×ó ›ÑMÓKAƒ 

�”Ç=cÖ< Áe‰Kች መሆኗ፣ የ›Ñ]~ን ª“ ª“ ¾~]eƒ 

SÇ[h‹ም ¾T>ÁÑKÓK< ²S“© ¾›¨<aýL” T[òÁ‹ 

•¾}eóñ SÑ–�†¨<:: 

 

1.2.2. ¾c?¡}\ ›Ñ^© ð�˜ G<’@�‹ 

c?¡}\ ›G<” ¾T>Ñ˜uƒ }Úvß ¾°ÉÑƒ Å[Í c=n˜ u`"� ð�˜ 

G<’@�‹ }Åp’¨<በት ይታያል:: Sc[�© ¾J’<ƒ ¾c?¡}\ 

¨<c<”’„‹ uT>Ÿ}K¨< G<Kƒ ª“ ª“ `°c - Ñ<ÇÄ‹ e` }"}¨< 

k`uªM:: 

 

G. Kc?¡}\ °ÉÑƒ Sc[�© ¾J’< ›p`x„‹ ¨<c<”’ƒ:- �’²=I 

Sc[�© ¾~]´U c?¡}` ¾›p`xƒ �Ø[„‹ ŸSስIx‹ 

›Å[ÍËƒ' ŸU`„‹“ ›ÑMÓKA„‹ ›p`xƒ' ŸSc[}-MTƒ 

›¨<�a‹“ Ÿ›ÑMÓKAƒ - cÜ }sTƒ Seóóƒ ›”í` 

u¨p~ ¾T>Ñ–<uƒ ’v^© G<’@�‹ �”ÅT>Ÿ}K¨< 

}n˜}ªM:: 
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 ›Ñ]~ ¯Ã’} - w²< ¾�]¡' ¾vIM“ ¾}ðØa �Up 

SeIx‹ ueóƒ Ákð‹ wƒJ”U' uT>ðKÑ¨< ›Óvw 

}Öwk¨<“ KU}¨< K~]´U SeIw’ƒ uum G<’@• 

›KSªL†¨<'  

 u’v`“ u�du= ¾~]´U SÇ[h‹' S}LKòÁ‹“ 

›"vu=‹ ›eðLÑ> ¾J’< ²S“©“ vIL© ¾~]´U 

›ÑMÓKAƒ cÜ }sTƒ ¾¯Ã’ƒ“ ¾w³ƒ �Ø[ƒ 

uŸõ}— Å[Í ŸS•\ u}ÚT]' ¾›ÑMÓKAƒ ›c×Ö<U 

¾}TEL“ ¾Ôw–>‹” õLÔƒ ¾T>Á[" J• ›KSÑ–~፣ 

 ¾SeIx‡ SÓKÝ‹ (Interpretation) u›w³—¨< 

}œT’>’ƒ vL†¨< S[Í‹“ °¨<kƒ LÃ }Se`}¨< 

u¨Ø’ƒ }Å^Ï}¨< dÃJ” u}u�}’ SM¡ ¾T>k`u< 

SJ“†¨<'  

 ¾Ôw–>‹” ¾Ñ<w˜ƒ Ñ>²? KT^²U“ u¾SÇ[h‡ 

¾T>ÁÅ`Õ†¨<” ¨Ü‹ KTdÅÓ ¾T>ÖpS< 

¾°ÅØuvƒ“ ¾›"vu= ¾ðÖ^ U`„‹“ ¨<Ö?„‹ 

�”Ç=G<U ¾Ÿ=’Øuvƒ“ ¾S´“— ›ÑMÓKA„‹ uum 

¯Ã’ƒ' SÖ”“ Ø^ƒ ›KSp[v†¨<:: 

 

K. ¾c?¡}\ ¾TeðìU ›pU ¨<c<”’„‹:  

²`ñ ¨p~ ŸT>ÖÃn†¨< ¾cKÖ’ ¾c¨< �ÃM wnƒ' 

¾›c^` e`¯ƒ �“ }sT© ›pU ›"DÁ፡ 

 uc?¡}\ }cT`„ ¾T>Ñ–¨<U J’ K›Ç=e eU]ƒ 

¾T>ðKÑ¨< ¾WKÖ’ ¾c¨< �ÃM u¯Ã’ƒ' uSÖ”“ 

uØ^ƒ }TEM„ ›KSÑ–ƒ'  

 Kc?¡}\ MTƒ ¨d˜’ƒ ÁL†¨< uS"ŸK—“ uŸõ}— Å[Í 

¾cKÖ’ ¾c¨< �ÃM �Ø[ƒ S•`' 
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 u¨p�© ¾ÑuÁ Ø“ƒ LÃ uSS`¢´ K›Ñ]~ ›ÇÇ=e“ 

M¿ SKÁ (branding) �“ ¾ÑuÁ Yõ^ (positioning)  

u¾Ñ>²?¨< }²ÒÏ}¨< }Óv^© ›KSÅ[Ò†¨<' 

 u~]´U MTƒ LÃ ¨d˜’ƒ ÁL†¨< M¿ M¿ }sTƒ 

¾›pU ¨<c<”’ƒ“ uS"ŸL†¨< }ÅÒÒò’ƒ ÁK¨< ¾Ò^ 

¾›W^` p”Ïƒ ›KSÖ“Ÿ^†¨<:: 

 

1.2.3. K~]´U MTƒ SM"U ¨<ÜÁ© °ÉKA‹ 

 ¯KU›kõ ¾~]´U ›=”Æeƒ] Ÿ¯Sƒ ¨Å¯Sƒ °ÉÑƒ 

•Ád¾ SU×~' 

 ²S“© ¾›=”ö`T@i”“ ¢S<’>Ÿ?i” ‚¡•KAÍ=‹ ¾~]´U 

S[Í‹” uTc^Úƒ“ uTkLÖõ [ÑÉ •¾}eóñ 

SU×�†¨<:: 

 ¯KU›kõ ~]e„‹ K~v“ ›Ñ` ukM �”Ç=G<U 

K}ðØb© U`„‹ (Authentic and Indegeneous, and Organic 

Products) KSÖkU ÁK¨< õLÔƒ ŸÑ>²? ¨Å Ñ>²? uŸõ}— 

Å[Í �ÁÅÑ SU×~' K›Ñ]~ ¾~]´U MTƒ ›¨<”�© 

°ÉKA‹ “†¨<:: 

 

1.2.4 u~]´U MTƒ LÃ }ê°• ¾T>ðØ\ ¨<ÜÁ© G<’@�‹፡-  

 ¾›=ƒÄåÁ ¯KU›kó© Ñê� ŸÉ`p' Ÿ[Gw“ ŸÙ`’ƒ Ò` 

ueóƒ Sq^–~' 

 u›õ]" k”É ›"vu= ¾T>e}ªK¨< ¾iw`“ ¾›KS[ÒÒƒ 

G<’@�‹ ®uÃƒ “†¨<:: 

 

u›ÖnLÃ ¾GÑ]~ ¾~]´U ›=”Æeƒ] Ÿ²=I uLÃ 

u}SKŸ~ƒ G<’@�‹ ¨<eØ ÃÑ—M:: eK²=I uSeŸ< 
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¾T>�¿ƒ” cò ¡õ}„‹ ¾c?¡}\ ª’— }ª“Ã ¾J’<ƒ” 

¨Ñ•‹ ›pU ›e}vwa“ ›k“Ï„ uT[v[w ›e¨ÓÊ 

¾GÑ]~” ¾~]´U MTƒ ²Lm’ƒ vK¨< ›"D%E” SU^ƒ 

¾¨p~ ¾ƒŸ<[ƒ ›p×Ý ÃJ“M::  

 

2. ¾›=ƒÄåÁ ~]´U MTƒ þK=c= ›eðLÑ>’ƒ:- 

GÑ]~ ¾�ÅK‰†¨<” �Up ¾~]´U ìÒ‹ u›Óvu< 

uTMTƒ“ ØpU LÃ uTªM ¾c?Ÿ}\” MT�© óÃÇ‹ 

TdÅÓ S‰M ¨d˜ ƒŸ<[ƒ ¾T>h Ñ<ÇÃ ’¨<:: uSJ’<U 

¾~]´U MTƒ” °¨<” KTÉ[Ó' GÑ]~ u}ÁÁ²‹¨< ÉI’ƒ” 

¾Te¨ÑÉ Ø[ƒ ¨<eØ ~]´U ውጤታማ ¾J’¨<” ›e}ªê* 

u›Óvu< �”Ç=Áu[¡ƒ KTe‰M ¾c?¡}\” MTƒ uþK=c=“ 

}S^ß eƒ^‚Í=Á© T°kö‹ SU^ƒ ›eðLÑ> uSJ’< ÃI 

¾›=ƒÄåÁ ~]´U MTƒ þK=c= }k`éDM:: 

 

 2.1. ¾~]´U MTƒ ^°Ã 

¾›=ƒÄåÁ ~]´U MTƒ ÉI’ƒ” ¾Te¨ÑÉ ›p×Ý” 

}ŸƒKA' �Lò’ƒ u}SLuƒ“ ²Lm’ƒ vK¨< ›Óvw 

ተመርቶና ØpU LÃ ¨<KA u›Ñ]~ MTƒ ¨<eØ ¾uŸ<K<” 

É`h }¨Ø„ T¾ƒ ’¨<:: 

 

2.2. y~]´U MTƒ ª“ ª“ ›§¥ãC: 

G.  u›KU›kõ ¾›=”Æeƒ]¨< ñ¡¡` ¨<eØ }¨ÇÇ] 

J• uS´Kp& u}KÃU u›õ]" }S^ß SÇ[h 

J• uSÑ–ƒ' K›Ñ]~ kØ}—“ kØ}— - ÁMJ’< 

¾›=¢•T> ÖkT@�‹” uTdÅÓ ¾GÑ]~” ¾}TEL 

}ÖnT>’ƒ u}Úvß T[ÒÑØ' 
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ለ.  ¾¨<ß U”³] uTeÑ–ƒ“ uSqÖw Ñ<MI ›e}ªê* 

¾T>ÁÅ`Ó �“ Ÿ›Ñ]~ ¾›=¢•T> °ÉÑƒ Ò` 

¾}q^– ¾~]´U ›=”Æeƒ] SÑ”vƒ' 

ሐ. K¾SeIw ›"vu=¨< TIu[cw cò ¾Y^ YU]ƒ 

°ÉM uSõÖ`“ ¾T>Ñ–¨<” Ñu= ueóƒ uTc^Úƒ 

¾I´u<” }ÖnT>’ƒ T[ÒÑØ' እንዲሁም በልማት 

ውሳኔዎች ላይ የሕዝቡን ተሣትፎ ማጎልበት፣ 

S. ¾›Ñ]~” SM"U Ñê� u}Úvß ¾T>Ñ’v' �Lò’ƒ 

u}VLuƒ ›"D%E” ¾c?¡}\” MTƒ u²Lm’ƒ - 

¾T>ÁekØM“ ¾I´u<” vIM“ ¾›“E“E` ²Ãu? 

�”Ç=G<U ¾}ðØa ›"vu=Á© G<’„‹ dÁ“Ò TÅÓ 

¾T>‹M ¾~]´U ›=”Æeƒ] SÑ”vƒ' 

ሠ. u²`ñ ¾T>�¿ƒ” ¾›pU“ ¾›ÑMÓKAƒ ¨<c<”’„‹ 

uSp[õ ¾~]e~” qÃ� ¾T>Á^´U �“ u²`ñ 

¾}cT\ƒ” ¾›ÑMÓKAƒ - cÜ }sTƒ ›pU ŸÑ>²? 

¨Å Ñ>²? ¾T>ÁdÉÓ ›=”Æeƒ] SÑ”vƒ “†¨<:: 

 

2.3.  yl!s!W m\r¬êE mRçãC: 

 

G. BZ¦nTN ¥KbR: 

¾�]¡' ¾vIM“ ¾}ðØa Gw„‹ w²<H’ƒ ¾›=ƒÄåÁ L† 

WbTÂ mlÃ ìÒ‹ bmç“†¨<& u�Ÿ<M’ƒ XNÄ!¬wq$' 

XNÄ!kb„' �”Ç=KS<“ K~]´U SeIw’ƒ �”Ç=¨<K< 

TÉ[Ó:: 
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K. y?ZB }dƒö”“ t-”¸nTN T[ÒÑØ: 

’v`“ ›ÇÇ=e SeIx‹” bz§qEnT b¥L¥T“ uTe}ª¨p 

[ÑÉ ymSHïC xµÆb!” TIu[cw u}KÃ& SL¨<” 

Iw[}cw ÅÓV u›ÖnLÃ uTd}õ ŸMT~ t-”¸ 

¥DrG:: 

N. yGL{nTÂ t-ÃqEnT x\‰R ¥SfN: 

yt$¶ZM L¥T yÆlBz# wgñCN túTæ ²`õ-²KM uJ’ 

›"D%E” ¾T>ÖÃp uSJ’< y¸mlk¬cW xµ§T uS<K< 

t$¶ZM u¾¨p~ l¸-YqW |n-MGÆR  }Ñ» �”Ç=J’< 

¾SM"U ›e}ÇÅ` e`¯ƒ uS²`Òƒ ¾T>ðìUuƒ” ›Óvw 

Teð”:: 

S. xURnT” mF-R: 

u¾SeIu< ›"vu= uT>Ñ–<' bKLL½ bhgRxqF½ 

u¡õK›IÑ<`' u›IÑ<` �“ u›lMxkõ Å[Í‹ 

uT>”kdkc<“ u›=”Æeƒ]¨< MTƒ uT>d}ñ ¨Ñ•‹ 

S"ŸM Ö”"^ yTBBR' ¾TSSR“ ¾›Ò`’ƒ Ó”–<’„‹ 

bmF-R uÒ^ ¯LT‹ ²<]Á uÒ^ ¾Se^ƒ MUÉ 

u²Lm’ƒ TÇu`:: u}KÃU u²`ñ ¾}cT\ Ønp”“ 

›’e}— }sV‹ (SME's) uS"ŸL†¨< ¾MUÉ“ ¾SM"U 

}S¡a‹ M¨<¨<Ø vIM KTÇu` ¾Ò^ SÉ[¡ ðØ[¨< 

u›Ò`’ƒ �”Ç=”kdkc< Tu[��ƒ:: 

W. ys@Kt„N y¥SfiM xQM mgNÆT: 

hg¶t$ kt$¶ZM L¥T M�Ñ˜ ¾T>Ñvƒ” ¾}TEL ÖkT@• 

KT[ÒgØ uc?¡}\ yts¥„ xµ§TN h#lNtÂêE y¥SfiM 

xQM uTÔMuƒ Å[Í†¨<” ¾Öul ¾~]´U ›ÑMÓKA„‹ 

¾Tu`Ÿƒ Ø[�†¨<” ¨<Ö?�T TÉ[Ó:: 
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3. ª“ ª“ ¾þK=c= Ñ<ÇÄ‹“ eƒ^‚Í=‹፡ 

¾›Ñ^‹”” ¾~]´U SeIx‹ እምቅ ኃይል u›Óvu< ›MU„ 

u›Ñ]~ uÔ Ñê� Ó”v�“ ›ÖnLÃ MTƒ ¨<eØ ¾~]´U” 

kØ}—“ kØ}— ÁMJ’< ÖkT@�‹ uTdÅÓ ²Lm K¨<Ø 

TeÑ–ƒ ÁeðMÒM:: ÃI” °¨<” KTÉ[Ó ÅÓV ›=”Æeƒ]¨< 

u¨p~ u›p`xƒ“ uõLÑAƒ [ÑÉ ¾T>�¿uƒ” u`"� �Ø[„‹ 

Å[Í uÅ[Í uTe¨ÑÉ ›Ñ^© É`h¨<” uwnƒ �”Ç=¨× Te‰M 

ÃÑvM:: u²=G< Sc[ƒ ¾T>Ÿ}K<ƒ ª“ ª“ ¾þK=c= Ñ<ÇÄ‹“ 

¾þK=c= TeðìT>Á eƒ^‚Í=‹  }kÃcªM:: 

 

3.1  ¾›Ñ]~” ¾~]´U ›=”Æeƒ] uSc[}-cò ¾MTƒ ›p×Ý 

eKSU^ƒ:  

 ¾~]´U ›=”Æeƒ] ŸlMõ ¾›Ñ]~ ¾MTƒ ²`ö‹ S"ŸM 

›”Æ J•' ÉI’ƒ” KTØóƒ uT>Å[Ñ¨< �”penc? ¨<eØ 

¾Lk É`h¨<” �”Ç=Áu[¡ƒ KTwnƒ ŸG<K< ›ekÉV 

c?¡}\ u¨p~ ŸT>Ñ˜uƒ ›´ÒT> ¾°ÉÑƒ Ñ<µ G<K<” - 

›kõ uJ’“ ð×” K¨<Ø uT>ÁeÑ˜uƒ ¾MTƒ ›p×Ý 

SS^ƒ Ã•`u•M:: 

 

 Ÿ²=I ›"DÁ ¾}k“Ë ²Lm ¾~]´U MTƒ Y^ ›S^` 

lMõ ¾þK=c=¨< ¾TeðìT>Á eƒ^‚Í= ÃJ“M:: u²=G< 

SW[ƒ eƒ^‚Í=¨< KT>Ÿ}K<ƒ ¾ƒŸ<[ƒ ›p×Ý‹ ¾Lk 

›ê”*ƒ Ãc×M::  
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3.1.1. ¾›Ñ^‹”” ¾~]´U ልማት ŸlMõ ¾MTƒ þK=c=‹“ 

eƒ^‚Í=‹ Ò` uØwp Te}dc`' 

~]´U uvI]¨< ²`õ - ²KM �”ÅSJ’< SÖ”' ¾MTƒ 

›p×Ý¨< �”Ç=G< Ÿ›Ñ]~ ›ÖnLÃ ¾MTƒ ›Ë”Ç Ò` }dea 

�”Ç=ðìU TÉ[Ó ¾ÓÉ ÁeðMÒM:: eKJ’U Ÿ›Ñ]~ ª“ª“ 

¾MTƒ þK=c=‹“ eƒ^‚Í=‹ Ò` uØwp ›e}dea 

}SÒÒu=’ƒ vK¨< ›"D%E” ¾T>ðìUuƒ ›Óvw ÃS‰‰M:: 

u²=G< Sc[ƒ፡- 

 

ሀ. ª“ ª“ ¾›Ñ]~ �Up ¾~]´U SeIx‹& u}KÃU 

KTIu[cw' K›Óa“ ›=¢-~]´U Seóóƒ ¾T>ÖpS< 

SeIx‹ ueóƒ ¾T>Ñ–<ƒ uÑÖ`“ uÓw`“  u}cT\ 

›"vu=‹ eKJ’ ¾~]´U MT~” Ÿ›Ñ]~ ¾Ów`““ 

¾ÑÖ` MTƒ þK=c=“ eƒ^‚Í= Ò` uØwp Te}dc` 

ÁcðMÒM:: ÃI” TÉ[Ñ< አንደኛ  uÑÖ` ›"vu= •¾}ðÖ[ 

ŸT>Ñ–¨< ð×” MTƒ ¾~]´U c?¡}\ kØ}— }ÖnT> 

�”Ç=J” Áe‹KªM:: ሁለተኛ uŸ}V‹ ›"vu= •¾}eóó 

KT>Ñ–¨<  ¾›Ñ]~ ~]´U MTƒ ›eðLÑ> ¾J’< ¾U`ƒ 

Ówœ„‹”“ ¾°ÅØuw ¨<Ö?„‹”  uTp[w Ö”"^ •c?•© 

c”cKƒ (Value Chain) uŸ}T“ uÑÖ` S"ŸM KSõÖ` 

Áe‹LM:: u²=IU uG<K~ c?¡}a‹ S"ŸM }SÒÒu=“ 

}ÅÒÒò ƒee^©  ›p×Ý Ã²[ÒM::  

ለ. ¾~]´U MTƒ þK=c= ¯LT‹ °¨<” KTÉ[Ó Ÿ›Ñ]~ 

¾¨<Ü Ñ<ÇÃ“ ÅI”’ƒ  þK=c= T°ŸL© TÖ” Ö— 

ŸJ’<ƒ ¾Ñê� Ó”v�“ ¾›=¢•T> Ç=ýKATc= eƒ^‚Í=‹ 

Ò` uØwp Te}dc` }Ñu= ›p×Ý ÃJ“M:: u’v`“ 

•du= ¾~]eƒ ›S”Ü ›Ña‹ ¨<eØ u›=ƒÄåÁ 
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›?Uvc=‹ uŸ<M �¾}Ÿ“¨’< ¾T>Ñ–<ƒ” ›Ñ^© ¾Ñê• 

Ó”v�“ ¾~]´U SeIx‹ ¾Te}ª¨p �”penc?‹ 

K~]´U MTƒ ŸT>•^†¨< kØ}— óÃÇ ›"DÁ Ö”"^ 

ƒee` uSõÖ` ¾~]eƒ lØ`“ õcƒ ŸÑ>²? ¨Å Ñ>²? 

�”Ç=ÁÉÓ ¾T>ðìUuƒ ›Óvw ÃS‰‰M:: 

ሐ. ¾›=ƒÄåÁ ¾~]´U MTƒ Ÿ›Ñ]~ ¾›=”Æeƒ] MTƒ 

eƒ^‚Í= Ò` uØwp }dea ¾T>ðìUuƒ” ›p×Ý 

ÃŸ}LM:: u²=IU ›p×Ý S”kdke ›eðLÑ> ¾T>J’¨< 

¾›=”Æeƒ] MTƒ eƒ^‚Í=¨< lMõ T°ŸM ¾J’¨<” 

›Ñ^© ¾MTƒ vKHwƒ ueóƒ KSõÖ` �”Å ¯Ã’}— 

SX]Á ¾}kSÖ<ƒ ¾Ønp”“ ›’e}—  }sTƒ 

uTÖ“ከ` �”Ç=G<U ¾›=”Æeƒ] ²`ñ” MTƒ“ ›p×Ý 

u›?¡eþ`ƒ ”/²`ñ ለመደገፍ  ¾T>Å[Ñ< �”penc?‹ 

u~]´U MTƒ LÃ ŸT>Ád`ñƒ ›ዎ”�© }î°• ›"DÁ 

ነው፡፡ ስለዚህ ሴክተሮቹን uØwp ›e}dea ልማቶቹ 

u}ÅÒÒò’ƒ ¾T>ðìሙuƒ” ›Óvw uSŸ}M Ã}Ñu^K<:: 

መ. ¾~]´U MTƒ ¾w²< ›"Lƒ” ¾}k“Ë“ ¾}Å^Ë 

}dƒö”“ Ÿ}dƒö¨<U õƒP© }ÖnT>’~” v[ÒÑÖ 

SMŸ< SðìU ¾ÓÉ ÃLM:: ÃI H>Åƒ ÅÓV 

uÈV¡^c=Á©“ SM"U ›e}ÇÅ` e`¯ƒ SS^ƒ 

Ã•`u�M:: eKJ’U ¾›Ñ]~ ¾~]´U MTƒ ¾ÈV¡^c= 

e`¯ƒ Ó”v� lMõ eƒ^‚Í=‹” Sc[ƒ ›É`Ô 

uT>Ÿ¨”uƒ �”Ç=G<U ¾›Ñ]~ ¾ÈV¡^c= e`¯ƒ Ó”v� 

¨<Ö?�T óÃÇ‹ ¾ሴ¡}\” MTƒ uT>ÅÓñuƒ ›Óvw 

�”Ç=ðìU ÃÅ[ÒM:: 
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ሠ. ¾›=ƒÄåÁን ~]´U MTƒ °¨<” KTÉ[Ó ¾T>Ÿ“¨’< 

እንቅስቃሴዎች uS<K< ¾c?¡}\” G<K”}“© ¾TeðìU 

›pU KSÑ”vƒ uT>Áe‹M ›Óvw ¾›Ñ]~” ¾TeðìU 

አቅም Ó”v� eƒ^‚Í= T°ŸM vÅ[Ñ ›"D%E” Ã}Ñu^ሉ:: 

u}SddÃ SMŸ< Ÿ›Ñ]~ ¾TeðìU ›pU Ó”v• 

eƒ^‚Í=“ ýaÓ^U ›ÖnLÃ ¨<Ö?•T  óÃÇ‹ 

¨<eØ ¾~]´U MTƒ kØ}— }ÖnT> �”Ç=J” uTÉ[Ó 

ƒee^© }SÒÒu=’~ ÃÖ“Ÿ^M:: 

ረ. uSÚ[hU ¾~]´U MTƒ ŸK?KA‹ ›Ñ^© ¾c?¡}` 

þK=c=‹' eƒ^‚Í=‹“ ¾ƒŸ<[ƒ ›p×Ý‹ vÓvu< 

ƒee` ðØa“ }ÅÒÓö uT>Ÿ“¨”uƒ ›p×Ý ÃðìTM:: 

 

3.1.2. ¾~]´U ›=”Æeƒ] °ÉÑƒ ¾ð`Ë-w²< ¨Ñ•‹” kØ}— 

}dƒö ÃÖÃnM:: u²=I [ÑÉ ¾GÑ]~ ¾~]´U MTƒ 

uS”Óeƒ S]’ƒ' uMT�© vKGw~ ª’— }ª“Ã’ƒ“ 

›”kdni’ƒ �”Ç=G<U uSeIw ›"vu= TIu[cw' u}KÁ¿ 

¾c=y=M' ¾S<Á' ¾uÔ ðnÉ“ ScM TIu^ƒ kØ}— 

}dƒö“ }ÖnT>’ƒ ÃðìTM:: ¾�’²=I” ð`Ë-w²< }ª“Ä‹ 

¾}dƒö SÖ” KTÑAMuƒ upÉT>Á ሚናቸውንና ¾�Lò’ƒ 

É`h†¨<” uÓMê ›¨<k¨< �”Ç=”kdkc<U ÃÅ[ÒM:: 

3.1.3. ¾›Ñ]~ ¾~]´U SeIx‹ ŸS’h†¨< ›”e„ �e"G<” É[e 

¾T”’ƒ“ ¾IM¨<“ SKÁ }Å`Ñ¨< uÓUv` kÅUƒ’ƒ 

¾}Öulƒ' ¾}gÒÑ\ƒ“ ¾KS<ƒ u¾›"vu=¨< TIu[cx‹ 

uSJ’< G<K<” ›kõ የ›d�ò’ƒ ስትራቴጂ TIu[cw-S` 

uJ’ ›Óvw ÃðìTM::  
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3.2. ’v`“ ›ÇÇ=e ¾~]´U SeIx‹”“ U`„‹ u¯Ã’ƒ' 

uSÖ”“ uØ^ƒ eKTMTƒ:-  

¾~]´U ›=”Æeƒ] MTƒ Sc[~ KÑAw–>‹ ¾T>k`u<ƒ 

¾SeIx‹ ¯Ã’} - w²<’ƒ“ ¾du=’ƒ Å[Í†¨< SJ’< �S<” ’¨<:: 

›G<” vK”uƒ G<’@� ¾�’²=I SeIx‹ Øun“ ÅI”’ƒ �”Ç=G<U 

KÑ<w˜ƒ "L†¨< ›Sˆ’ƒ ›"DÁ u`"� ¨<c<”’„‹ Ã�ÁK<:: �’²=I” 

uSeIx‹ Øun [ÑÉ ¾T>�¿ƒ” �Ø[„‹ uTe¨ÑÉ' KÑAw–>‹ 

›Sˆ G<’@�‹” KSõÖ` ¾~]´U SeIx‹“ U`„‹ TMT>Á“ 

TeóòÁ eƒ^‚Í= kÃf uY^ LÃ TªM }Ÿ•¿ ¾þK=c=¨< 

TeðìT>Á eƒ^‚Í= ÃJ“M:: u²=IU SW[ƒ 

 

3.2.1  K›Ñ]~ ¨p•© Ôw–>‹ cò ¾SeIw ›ÑMÓKAƒ uTu`Ÿƒ 

LÃ KT>Ñ–<ƒ ’v`“ �ªm ¾~]´U SeIx‹ }Ñu=¨<” 

Øun“ �”¡w"u? uTŸ“¨” ÅI”’�†¨< u¾Ñ>²?¨< 

ይረጋገጣል::  

3.2.2.  u’v` SeIx‹ LÃ ¾}ËS\ƒ” ¾Øun“ �”¡w"u? Y^‹ 

›Ö“¡a SkÖM“ Ÿ�’²=I SÇ[h‹ up`w `kƒ LÃ 

¾T>Ñ–<ƒ” SeIx‹ uTMTƒ“ ¾’v` SeIx‡ ¾Ñ<w˜ƒ 

›"M uTÉ[Ó ¾ÑAw–>‹ ¾Ñ<w˜ƒ ›ÉTe“ •`"• �”Ç=có 

ÃÅ[ÒM::  

3.2.3. u›Ñ]~ ¾}KÁ¿ ¡õKA‹ ¾T>Ñ–<ƒ” •Up ¾~]´U SeIx‹ 

uSK¾ƒ“ uTMTƒ ›ÇÇ=e ¾Ñ<w–ƒ SeSa‹“ SÇ[h‹ 

(New Tourist Routes and Destinations) �”Ç=G<U ¾Ñ<w˜ƒ 

ûŸ?Ð‹ ÃeóóK<::  

3.2.4. ¾ÑAw–>‹” õLÑAƒ Sc[ƒ ÁÅ[Ñ< ¾°ÅØuvƒ' ¾Y’Øuvƒ“ 

K?KA‹ ¾ðÖ^ U`„‹”“ ›ÑMÓKA„‹” u¯Ã’ƒ' uSÖ”“ 
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uØ^ƒ u¾~]eƒ SÇ[h¨< uTp[w ŸÔw–>‹ ¾T>Ñ–¨< 

¾Ñu= SÖ” �”Ç=ÁÉÓ ÃÅ[ÒM:: 

3.2.5. KÑAw–>‹ ›Ç=e }ሞ¡a“ �`"� ¾T>cÖ< �”ÅvIL© 

¾S˜�“ ¾UÓw ›ÑMÓKA„‹ �”Ç=G<U �”ÅvIL© SÕÕ¹ 

vK< ¾ƒ^”eþ`ƒ �“ }ÕÇ˜ SÑMÑÁ‹ ›p`xƒ LÃ 

¾¾›"vu=¨< TIu[cw“ ¾ÓM vKGw~ }dƒö �”Ç=Ö“Ÿ` 

Ãu[••M:: 

 

3.3.  K~]´U MTƒ ¨d˜ ¾J’< ¾Sc[}- MTƒ ›¨<�a‹”“ 

›ÑMÓKAƒ - cÜ }sTƒ” eKTeóóƒ:- 

 

K›=ƒÄåÁ ~]´U MTƒ ¨d˜ T>“ LL†¨<“ u¨p~ ÔM}¨< 

KT>�¿ƒ ¾›p`xƒ �Ø[„‹ ›ó×˜ �`UÍ‹ S¨<cÉ ›”Æ 

¾þK=c= Ñ<ÇÃ c=J”' ¾T>Ÿ}K<ƒ ª“ ª“ ¾TeðìT>Á eƒ^‚Í=‹ 

}kÃcªM:: 

 

3.1.1  uª“ ª“ ¾ÑAw–> SÇ[h‹“ S}LKòÁ‹ ¾T>ÁeðMÑ< 

¾Sc[}-MTƒ ›¨<�a‹ uT>SKŸ�†¨< ¾ôÈ^M“ 

¾¡MM S”ÓY�ƒ ›eðíT> ›"Lƒ ¾T>TEK<uƒ ›Óvw 

ÃS‰‰M:: 

3.3.2  Ÿª“ ª“‡ ¾Ôw–> SÇ[h‹ up`w `kƒ ¨ÅT>Ñ–< 

¾›"vu= SeIx‹ ¾T>ÁÅ`c<“ ›ÑMÓKAƒ ¾T>cÖ< 

›¨<�a‹ ¾¾›"vu=¨<” TIu[cw“ ¾ÓM vKGw~” ›pU 

uTe}vu` �”Ç=eóñ“ �”Ç=S\ ¾T>Áe‹K< ›Sˆ 

G<’@�‹ u¾�`Ÿ’< vK< ¾S”Óeƒ ›"Lƒ uŸ<M �”Ç=S‰‡ 

ÃÅ[ÒK<::  
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3.3.3.  u¾~]eƒ SÇ[h¨< ¾~]e„‹” õLÔƒ •du= ÁÅ[Ñ< 

¾S˜•' ¾UÓwና የመጠጥ' ¾S´“— ¨²}... ›ÑMÓKA„‹ን 

¾T>cÖ< }sTƒ Å[Í†¨<” Öwk¨< �”Ç=ssS<“ 

�”Ç=eóñ KTe‰M ¾ÓM vKGw~ }dƒö Ãu[••M:: 

3.3.4  u›Ñ]~ uSeóóƒ LÃ ŸT>Ñ–<ƒ ¾S”ÑÉ ›¨<�a‹ Ó”v� 

Ò` u}ÁÁ² �’²=I” SeSa‹ }ŸƒK¨< u}¨c’< `k„‹ 

LÃ ›eðLÑ> ¾J’< ¾T[òÁ“ ¾S´“— ›ÑMÓKA„‹ 

uMT•© vKGw„‹ እ”Ç=eóñ Ãu[••K<:: 

3.3.5. KÑAw–>‹ ›Ç=e }V¡a“ �`"� ¾T>cÖ< �”ÅvIL© 

SÕÕ¹ vK< ¾ƒ^”eþ`ƒ �“ }ÕÇ˜ SÑMÑÁ‹ ›p`xƒ 

LÃ �”Ç=G<U u›’e}— vIL© ¾UÓw' ¾SÖØ' ¾S˜�“ 

¾S´“— ›ÑMÓKA„‹ ›p`xƒ ¾¾›"vu=¨< TIu[cw“ ¾ÓM 

vKGw~ }dƒö �”Ç=Ö“Ÿ` Ãu[��K<::  

3.3.6. u¾SeIw ›"vu=‹U ŸT>Ñ–< ¾TIu[cw ¡õKA‹ S"ŸM 

u}K¾ SMŸ< c?„‹' ¨×„‹“ ›"M - Ñ<Ç}™‹ uØnp”“ 

u›’e}— ¾�ÅØuvƒ“ e’ Øuvƒ ¾S<Á Se¢‹ }Å^Ï}¨<  

KÑAw–>‹ ¾T>k`u< U`„‹”“ ›ÑMÓKA„‹” u¯Ã’ƒ' 

uSÖ”“ uØ^ƒ ›U`}¨< uTp[w Ÿ~]´U °ÉÑƒ 

}ÖnT> �”Ç=J’< ÃÅ[ÒM:: 

3.3.7. ¯KU›kõ ¾ÑuÁ ¨<ÉÉ`” �du= uTÉ[Ó ¾›eÔw–> É`Ï„‹ 

›ÑMÓKAƒ �”Ç=Ö“Ÿ`“ �”Ç=eóó KTe‰M ¾ÓM vGw~ 

}dƒö Ãu[••M:: 

3.3.8. ¾›Ñ]~” ¾~]´U MTƒ KT[ÒÑØ ¾¯KU›kõU J’< ¾›Ñ` 

¨<eØ ÑAw–>‹” ¾Y’Mu<“' ¾›"M“ ¾”w[ƒ ÅI”’ƒ“ 

Øun u}TEL Å[Í T[ÒÑØ �”Ç=G<U  Ôw–>‹ ÁK¨Ÿv' 

�”ÓMƒ“ p_� Ñ<w˜�†¨<” KT"H@É ¾T>Áe‹K< 

TIu^©“ QÒ© G<’@�‹” uSõÖ` }Óv^© ÃÅ[ÒK<:: 
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3.3.9. u›ÑMÓKAƒ ›c×Ø Se¢‹ ueóƒ ¾T>e}ªK<ƒ” ¾Ø^ƒ 

‹Óa‹ KSp[õ u¾Ñ>²?¨< ¾}ÑMÒÄ‹” õLÑAƒ Sc[ƒ 

ÁÅ[Ñ<“ ¯KU›kó© }kvÃ’ƒ ÁL†¨< ¾Ø^ƒ Å[Í UÅv 

Seð`„‹ uT²ÒËƒ uY^ LÃ Ã¨<LK<:: 

3.3.10 u¾�`Ÿ’< KT>Ñ–<ƒ ›ÑMÓKAƒ ›p^u=‹ ¾Å[Í UÅv 

¾T>¨e’<' ¨p�© ¾¡ƒƒM“ lØØ` }Óv^ƒ” 

¾T>ÁeðêS<“ ¾T>S\ ›"Lƒ uTÅ^Ëƒ ›pT†¨< 

�”Ç=ÔKwƒ ÃÅ[ÒK<:: 

 

3.4.  u¯KU›kñ ¾~]´U ÑuÁ ñ¡¡` ¨<cØ wl }¨ÇÇ] KSJ” 

የማስተዋወቅ ሥራን በመሥራት ጠንካራ ¾ÑuÁ ƒee` 

ስለSõÖ`  

 

¾›=ƒÄåÁ” ¾~]´U MTƒ ²Lm’ƒ vK¨< ›"D%E” KTekÖM 

u›p`xƒ [ÑÉ Ÿ�¿ƒ �Ø[„‹ vM}“’c G<’@� uT`Ÿ?+”Ó“ 

ýaVi” ›ðíìU [ÑÉ ¾T>�¿ƒ” ¨<c<”’„‹ ›e¨ÓÊ“ SM"U 

Ñê�ª” Ñ”w„ }ÖnT>’…” u}TEL SM¡ KT[ÒÑØ M¿ ƒŸ<[ƒ 

eØ„ S”kdke ›”Æ ¨d˜ Ñ<ÇÃ uSJ’< ¾T>Ÿ}K<ƒ eƒ^‚Í=‹ 

}kÃcªM:: 

 

3.4.1  K›Ñ^‹” ¾~]´U MTƒ cò - É`h ÁL†¨<” ’v` �”Ç=G<U 

uk×Ã Ÿõ}— ›e}ªê* K=Áu[¡~ ¾T>‹K< �du= ›Ña‹”“ 

¾Ñ<w˜ƒ ¯Ã’„‹” u}Ÿ��Ã Ø“„‹ uSK¾ƒ ¾ÔL 

}Úvß ÖkT@• ¾T>Áu[¡~ƒ” uSU[Ø Ö”"^ 

¾Te}ª¨p Y^ ÃŸ“¨”v†ªM::  

3.4.2 ¾›Ñ^‹”” ¾~]´U SeIx‹“ ¾MTƒ ìÒ‹ �”Å¾vI]Á†¨< 

uÑ<MI K=¨¡K< ¾T>‹K< SKÁ‹ (Branding) uSp[ê u�’²=I 
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}S^ß uJ’< ¾ÑAw–> ›S”Ü ›Ña‹ ¾T>Ñ–< ÑAw–>‹ 

IK=“ ¨<eØ ›=ƒÄåÁ M¿ ¾ÑuÁ eõ^ (Postioning) 

�”Ç=•^ƒ ÃÅ[ÒM::  

3.4.3. uØ“ƒ ¾}K¿ƒ” Ôw–>‹ õLÑAƒ uÓMê uS[Çƒ }Ñu= 

¾ýaVi” ²È‹” uS¨c” }Óv^© ÃÅ[ÒK<:: 

3.4.4.  ¾ÑuÁ Ø“ƒ”“ ¾ýaVi” �”penc?‹ u›=”Æeƒ]¨< 

¾vKÉ`h ›"Lƒ ¾óÃ“”e ÉÒõ ¾T>S^' ¾T>Áe}vw`“ 

¾T>ðêU Ö”"^ ¾~]´U T`Ÿ?+”Ó }sU (Tourism 

Marketing Organization) uØ“ƒ uT>¨c” SMŸ< �”Ç=SW[ƒ 

ÃÅ[ÒM::  

3.4.5. ¾›Ñ` ¨<eØ ~]´U ŸT>ÁeÑ—†¨< ›=¢•T>Á©' TIu^©“ 

þK+"© óÃÇ‹ ›”é` ¾›Ñ` ¨<eØ ~]´U �”Ç=Ö“Ÿ` 

uS•]Á ›"vu=‹' uY^ x�‹ uƒUI`ƒ }sTƒ“ 

u›UM¢ x�‹ ¾›Ñ`I” °¨p ¡uvƒ“ ¾~]´U TIu^ƒ 

�”Ç=Yóñ Ãu[��K<::  

3.4.6. ¾›Ñ^‹”” ~]´U በእጅጉ ŸTdÅÓ ›"DÁ ukÖ“‹” ŸT>Ñ–< 

›Ô^vŒ‹“ u`kƒU ŸT>Ñ–< ›Ña‹ Ò` ¾Öuk l`˜ƒ 

uSõÖ` ûŸ?Ï ~]´U (Package Tourism) �”Ç=eóó 

KTÉ[Ó vKÉ`h‹” ¾T>ÁÑ“–< ¾}KÁ¿ SÉ[¢‹ 

ÃðÖ^K<:: 

3.4.7. u¯KU ¾~]´U ÑuÁ }ö""] J• KSÑ–ƒ uICT  ¾}ÅÑð 

¾e-Business Y`¯ƒ S²`Òƒ ¨d˜ uSJ’<' ¾›=ƒÄåÁ 

¾~]´U SeIx‹ û`•M [Ethiopian Toursim Destination 

Portal] uSõÖ`' u²`õ ¾}cT\ }sTƒ um S[Í 

�”Ç=ÁÑ–<' u}ÕÇ˜ ÅÓV u~]´U ›S”Ü ›Ña‹ ¾T>Ñ–< 

Ÿ<v”Á‹“ ~]e„‹ eK›Ñ^‹” SÇ[h‹ ¨p•© 

S[Í‹ �”Ç=ÁÑ–< ÃÅ[ÒM::  
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3.5.  u~]´U MTƒ ¨<eØ uT>d}ñ }ª“Ä‹ S"ŸM ƒww^© 

Ó”–<’ƒ TÖ“Ÿ` eKTeðKÑ<:- 

¾›=ƒÄåÁ” ¾~]´U MTƒ °¨<” KTÉ[Ó u¨p~ u›=”Æeƒ]¨< 

MTƒ ¨<eØ u¾�`Ÿ’< uT>d}ñƒ u`"� ¨Ñ•‹ S"ŸM ÔM}¨< 

¾T>e}ªK<ƒ” ¾}“ÖM �”penc?‹ }ÅÒÒò“ }SÒÒu= uJ’< 

›Óvx‹ }de[¨<“ }k“Ï}¨< �”Ç=ðìS< Te‰M ›”Æ ¾þK=c=¨< 

Ñ<ÇÃ ’¨<:: 

 

�”ÅT>�¨k¨< u~]´U MTƒ ¨<eØ u}KÁ¿ �`Ÿ•‹ ¾T>Ñ–< 

S”Óe�© ›"Lƒ' MT�© vKGw„‹' Ÿ~]´U ²`õ Ò` kØ}— 

}ÁÁ»’ƒ ÁL†¨< ¾c=y=M TIu[cw }sTƒ' ¾›"vu= TIu[cw“ 

›ÖnLÃ I´u< �”Ç=G<U ጎብኚዎች ª’™‡ }ª“Ä‹ “†¨<:: ¾�’²=I” 

›"Lƒ ¾MTƒ �”penc?‹ uTk“Ëƒ“ ›LeðLÑ> ¾¨Ü“ ¾Gwƒ 

ÉÓÓVi” uTe¨ÑÉ Ø[�†¨< ¾Lk ¨<Ö?ƒ �”Ç=ÁeÑ˜ TÉ[Ó 

}Ñu= ÃJ“M:: u²=G< Sc[ƒ u}ª“Ä‡ S"ŸM ð`Ë - w²< 

¾ƒww` Ó”–<’ƒ' ƒee`“ ›Ò`’ƒ ¾SõÖ` eƒ^‚Í=‹ Y^ 

LÃ Ã¨<LK<:: u²=G< Sc[ƒ:- 

 

3.5.1.  u}KÁ¿ ¾~]´U ²`ö‹ u}“ÖM ¾T>”kdkc< }ª“Ä‹ 

u¾}cT\uƒ ¾S<Á Se¢‹ }cveu¨<“ }Å^Ï}¨< ¾Ò^ 

Sw„‰†¨<”“ ØpV‰†¨<” }sT© uJ’ ›Óvw 

�”Ç=ÁeÖwl Ãu[��K<::  

 

3.5.2. ¾ôÈ^M“ ¾¡MM S”Óe�ƒ ¾~]´U ¾uLÃ �Lò‹”' 

¾HÃT•ƒ }sTƒ”' ¾ÓM vKGw„‹” �“ ¾T>SKŸ 

�†¨< K?KA‹ ›"Lƒ” Á"}} wN?^© ¾~]´U ST¡`ƒ 

ጉባዔ uTssU ¾²`ñ” °ÉÑƒና ልማት �”Ç=S^ ÃÅ[ÒM:: 
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3.5.3.  }SddÃ }sT© ¯LT“ Ów Ã²¨< uT>”kdkc< ›Å[ÍË„‹ 

S"ŸMU ›Óvw’ƒ ÁL†¨< ¾Ò^ ƒeea‹' ö[V‹“ 

¾›Ò`’ƒ SÉ[¢‹ u¾�`Ÿ’< �”Ç=Å^Ì  Ãu[••K<' 

ÃÅÑóK<:: 

 

3.6.  u›=”Æeƒ]¨< uŸõ}— Å[Í ¾T>�¾¨<” ¾›pU ¨<c<”’ƒ 

eKTe¨ÑÉ: 

¾›Ñ]~” ¾~]´U MTƒ uÓUv` - kÅU’ƒ uT>S\ƒ 

S”ÓY�© ›"Lƒ �”Ç=G<U ª”— ¾c?¡}\ MTƒ ›”kdni •ÃM 

uJ’<ƒ ¾ÓM vKGw~“ ¾SeIw ›"vu= TIu[cw ²<]Á u¨p~ 

ÔM}¨< ¾T>�¿ƒ” u`"� ¾TeðìU ›pU ¡õ}„‹ SS<Lƒ 

K?L¨< u²=I þK=c= ƒŸ<[ƒ ¾T>cÖ¨< Ñ<ÇÃ ÃJ“M:: uSJ’<U: 

 

3.6.1. uc?¡}\ ¾}KÁ¿ Se¢‹ uŸõ}—' uS"ŸK—“ uSKe}— 

Å[Í ƒUI`ƒ“ YMÖ“ ¾T>cÖ< }sTƒ u›Ñ]~ 

�”Ç=u^Ÿ~“ ¨Å U`Ø T°ŸM’ƒU �”Ç=gÒÑ\ ¾Twnƒ 

Y^‹ ÃŸ“¨“K<:: u}SddÃ SMŸ< ¾Ø“ƒ“ U`U` 

}sTƒ“ ¾U¡` ›ÑMÓKAƒ - cÜ }sTƒU �”Ç=eóñ“ 

�”Ç=ÔKw~ ÃÅ[ÒK<::  

3.6.2.  uM¿ M¿ ¾c?¡}\ ›ÑMÓKA„‹ ¾}cT\ W^}™‹ን ›pU 

KTÔMuƒ ¾T>ÁÓ²< ¾›ß`“ S"ŸK— Ñ>²?Áƒ ¾Y^ LÃ“ 

K?KA‹ YMÖ“‹' ¾MUÉ“ }ሞ¡a M¨<¨<Ù‹ �”Ç=G<U 

Sc[�© ¾S<Á“ ¡ህKAƒ ThhÁ °ÉKA‹ u›Ñ` ¨<eØ“ 

u¨<ß ›Ñ` u¾Ñ>²?¨< �”Ç=Ñ–< ÃÅ[Òል:: 

3.6.3.  u~]´U ¾}KÁ¿ Se¢‹ ¾T>cT\ vKS<Á‹ ¾S<Á}—

’ƒ” vIM ›Çw[¨< ¾SM"U Y’UÓv` አ`አÁ’�†¨<” 
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KTu[��ƒ ¾~]´U S<Á ¾wnƒ Å[Í T[ÒÑÝ c`¯ƒ 

uSk¾e }Óv^© ÃÅ[ÒM:: 

3.6.4. ¾~]´U ÖkT@�“ ›eðLÑ>’ƒ u}SKŸ} ¨×~ ƒ¨<MÉ 

›ÖnLÃ Ó”³u?“ °¨<kƒ ÚwÙ uMT~ LÃ ”l }d�ò“ 

}ÖnT> �”Ç=J” KTÑ´ ¾}KÁ¿ ¾Ó”³u? TeÚuÜÁ 

ûŸ?Ð‹ �¾}²ÒÌ uM¿ M¿ ¾SÑ“— - ²È‹ 

�”Ç=Å`dD†¨< ÃÅ[ÒM:: 

3.6.5. ¾}Ö“Ÿ[ ¾~]´U S[Í“ ›=”ö`T@i” M¨<¨<Ø“ õcƒ 

e`¯ƒ Ã²[ÒM:: u²=G< Sc[ƒ u¯KU›kõ Å[Í }Óv^© 

•¾}Å[Ñ ¾T>Ñ–¨<” ¾~]´U S[Í ›Å[ÍËƒ e`¯ƒ 

(Tourism Satellite Account -TSA) uS²`Òƒ ¾~]´U ›H³© 

S[Í‹ u¾¨p~ }cveu¨<“ }Å^Ï}¨< K›ÑMÓKAƒ 

�”Ç=ul ÃÅ[ÒK<::  

3.6.6  ከቱሪዝም ›=”Æeƒ]¨< MTƒ ጋራ የቅርብ ግንኙነት ባላቸው 

¾S”ÓYƒ' ¾ÓM“ ¾c=y=M TIu[cw }sTƒ“ 

›Å[ÍË„‹ ¨<eØ ¾~]´U �”penc?‹ }"}¨< 

(Mainstreaming) ¾T>ðìS<uƒ ›ÓvwU ÃS‰‰M::  

 

4. uþK=c=¨< ›ðíìU ¾T>d}ñ }ª“Ä‹ �Lò’ƒ“ T>“:- 

¾c?¡}\ MTƒ ª’— }ª“Ä‹ uƒww`“ u›Ò`’ƒ eT@ƒ uÒ^ 

S”kdkd†¨< ¾T>ÁeÑ—†¨<” É`w`w ¨<Ö?„‹ u}Úvß 

KT[ÒÑØ ¾T>Áe‹M eƒ^‚Í=Á© ›Óvw c=J”' ÃI ÅÓV 

°¨<” ¾T>J’¨< �Á”Ç”Æ vKÉ`h ›"M uMT~ }dƒö 

¾T>•[¨<” SW[�© �Lò’ƒ“ T>“¨<” Ö”pq uS[Çƒ 

u›Óvu< ›Ÿ“¨<• c=Ñ˜ w‰ ’¨<:: u²=G< Sc[ƒ ¾~]´U MTƒ 

ª’— }ª“Ä‹ �Lò’�†¨<”“ T>“†¨<” Ö”pk¨< �”Ç=Á¨<l 

�”Ç=G<U ¾›Ñ]~ ›ÖnLÃ ²?Ô‹ ÃI”” þK=c= uTeðìS< [ÑÉ 
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ÁL†¨<” }Óv`“ �Lò’ƒ }Ñ”´u¨< uY^ S}`ÑAU �”Ç=‹K< 

¾�Á”Ç”Æ ¨Ñ” ›”"D` �Lò’ƒ“ T>“ �”ÅT>Ÿ}K¨< }kU×DM::  

 

4.1   S”ÓY�© ›"Lƒ' 

u²=I T°kõ ¨<eØ ¾T>"}~ ¾ôÈ^M“ ¾wN?^© ¡ML© 

S”ÓY�ƒ �”Ç=G<U ¾¾SeIu< ›"vu= Se}ÇÉa‹ c=J’<' 

¾²=I” þK=c= Ã²„‹ }Óv^© uTÉ[Ó H>Åƒ ¨<eØ Ÿ²=I 

u�‹ ¾}SKŸ~ƒ” ›uÃƒ }Óv^ƒ ¾SðìU �Lò’ƒ 

}ØKAv†ªM::  

 K›Ñ]~“ K¾›"vu=¨< ¾~]´U MTƒ ›Sˆ Ÿvu=Á© 

G<’@�‹” u¾¨p~ በማዘጋጀት uY^ LÃ TªM'  

 ¾~]´U c?¡}` GÑ^©“ ›"vu=Á© ¾MTƒ ›p×Ý‹ 

¾TSLŸƒ“ MT~” uÓUv` - kÅUƒ’ƒ ¾SU^ƒ' 

 Kc?¡}\ MTƒ ¨d˜ ¾J’<ƒ”“ u¾�Lò’�†¨< e` 

¾T>¨Élƒ” ¾SW[}-MTƒ ›¨<�a‹ ¾Teóóƒ' 

¾ThhM“ ¾SU^ƒ' 

 u¾�`Ÿ’< ¾T>d}ñƒ” }ª“Ä‹ ¾TeðìU ›pU wnƒ 

u}Ÿ��Ã ¾SÑ”vƒ' 

 ¾ª’™‡” }ª“Ä‹ ›pU“ Ø[„‹ u¾Å[Í†¨< 

¾Tk“Ëƒ“ ›Ò`’ƒ �”Ç=ðØ\ ¾Te}vu`“ ¾SU^ƒ' 

 vKHw„‹ Åõ[¨< uTÃÑu<v†¨< ¾~]´U ›=”yeƒS”ƒ 

Se¢‹ LÃ uSd}õ ¡õ}~” ¾SS<Lƒ' 

 ¾}Ö“Ÿ[ ¾~]´U T`Ÿ?+”Ó“ ýaVi” ›ðíìV‹” 

uwnƒ uTe}vu`“ uSU^ƒ' ¾›Ñ]~” SM"U Ñê• 

¾SÑ”vƒ ' 
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 ¾Ôw–>‹” ¾Y’Mቦና' ¾›"M' ¾”w[ƒ“ ¾S”ðe 

ÅI”’ƒ ¾SÖup“ uH>Å~ ¾T>d}ñ ›"Lƒ” 

¾Te}vu`“ ¾SU^ƒ' 

 u¾�Lò’„‰†¨< e` ¾T>¨Élƒ” ’v`“ ›ÇÇ=e SeIx‹ 

Ÿ¾›"vu=¨< TIu[cw Ò` uS}vu` ¾TMTƒ' 

ÅI”’�†¨<” ¾S”ŸvŸw' ¾SÖup“ ¾Te}ÇÅ` ' 

 ¾~]´U MTƒ �”penc?‹ ¾}ðØa ›"vu=”“ 

¾TIu^© ÅI”’ƒ” u²Lm’ƒ Á"}} SJ’<” ¾T[ÒÑØ' 

¾ÅI”’ƒ ‹Óa‹U c=ÁÒØS< ›ó×˜ �`UÍ‹ 

¾S¨<cÉ' 

 K²`ñ MTƒ }ª“Ä‹ }Ñu= Tu[�‰‹” ¾ScÖƒ“ 

›ðéìT†¨<”U ¾SŸ•}M:: 

 u›ÑMÓKAƒ ›c×Ø“ uሞያ ƒUI`ƒና ሥልጠና Se¢‹ 

}eTT> Å[Í‹ ¾T¨<×ƒ' ¾SeÖƒ' ¾TeðìU“ 

¾SŸ�}M “†¨<:: 

 

u›ÖnLÃ ÃI” ¾~]´U MTƒ þK=c= uTeðìU H>Åƒ ›Óvw’ƒ 

¾T>•^†¨<” ¾�’²=I” ›"Lƒ �”penc?‹ ¾SU^ƒ' 

¾Te}vu`' ¾Tk“Ëƒ“ ¾SŸ�}M �”Ç=G<U ¾þK=c=¨<” ¨p�© 

›ðíìU uSŸ�}M“ uSÑUÑU }Ÿ��Ã ¾�`Uƒ �`UÍ‹ 

¾S¨<cÉ ÓUv` kÅU �Lò’ƒ ¾ôÈ^M S”ÓY~ ¾vIM“ 

~]´U T>’>e‚` ÃJ“M:: 

 

4.2   MT•© vKGwƒ: 

u›Ñ]~ ¾~]´U MTƒ ¨<eØ ¾}cT\“ ¾T>cT\ MT•© 

vKGw„‹ ¾›=”Æeƒ]¨<  ›”kdni V}a‹ uSJ“†¨< u²`ñ 
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¾MTƒ H>Åƒ ¨<eØ ¾T>Ÿ}K<ƒ ›”"D` ¾�Lò’ƒ É`h‹ 

Ã•b†ªM::  

 ¾~]´U ›ÑMÓKAƒ SeÝ }sTƒ”“ ›ÑMÓKA„‹” 

u¯Ã’ƒ' uSÖ”“ uØ^ƒ uTp[w �”pcnc?‹ ¨<eØ 

uÓUv` - kÅU’ƒ ¾Sd}õ' 

 uØnp”' ›’e}—' S"ŸK—“ Ÿõ}— ¾›ÑMÓKAƒ - SeÝ 

}sTƒ“ ›=”}`ý^Ãµ‹ UY[�“ MTƒ LÃ uS]’ƒ 

¾Sd}õ'  

 Kc?¡}\ °ÉÑƒ ¨d˜ ¾J’¨<” ¾Y^ ðÖ^“ S]’ƒ 

(Entreprenuership) vIM ¾SõÖ`“ ¾Te[ê' 

 uc?¡}\ ¾}KÁ¿ ¾S<Á Se¢‹ ¾cKÖ’ ¾c¨< •ÃM 

¾T>Áð\ ¾YMÖ““ ƒUI`ƒ T°ŸLƒ u¯Ã’ƒ' uSÖ”“ 

uØ^ƒ uTp[w Ø[„‹ ¨<eØ uS]’ƒ ¾Sd}õ ' 

 u›ÑMÓKAƒ ›c×Ø“ uƒUI`ƒና ሥልጠና Se¢‹ }eTT> 

Å[Í‹ (Standards) uT¨<×ƒ“ uTeðìU H>Å„‹ LÃ 

u”nƒ ¾Sd}õ' }Óv^©’�†¨<” ¾T[ÒÑØ“ ¾T¡u`' 

 uª“ ª“ ¾Ñ<w˜ƒ SÇ[h‹ና አካባቢዎች ›eðLÑ> ¾J’<  

¾SW[}-MTƒ ›¨<�a‹ uTeóóƒ H>Åƒ ¨<eØ 

¾Sd}õ' 

 uvKu?ƒ’ƒ uT>Áe}ÇÉb†¨<“ uT>Sb†¨< }sTƒ ¨<eØ 

¾}cT\ vKS<Á‹“ W^}™‹ ¾S<Á“ ¡ህKAƒ wnƒ �“ 

Y’-UÓv` u¾¨p~ ¾TÔMuƒ' 

 u~]´U ¾T`Ÿ?+”Ó“ ¾ýaVi” }Óv^ƒ ¨<eØ 

uSd}õ' ¾›Ñ]~” uÔ Ñê� uSÑ”vƒ Ø[ƒ ¨<eØ 

¾É`h†¨<” ¾Tu`Ÿƒ' 
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 u¾›"vu=¨< uT>Ñ–<ƒ SeIx‹ MTƒ �”Ç=G<U ÅI”’ƒ' 

�”¡w"u?' ›Övup“ ›S^` ¨<eØ ¾Sd}õ ' 

 u›‰ ¾c?¡}\ TIu^ƒ ›Å[ÍË„‹' ƒeea‹ �”Ç=G<U 

uGÑ`›kõ“ ¯KU›kõ ›‰ ¾p”Ïƒ“ ¾›Ò`’ƒ Sªpa‹ 

uSd}õ Swƒ“ ØpV‰†¨<” ¾TeŸu` “†¨<::  

 

4.3.   ¾SeIx‹ ›"vu= TIu[cw:- 

 u›"vu= ¾~]´U SeIx‹' U`„‹“ ›ÑMÓKA„‹ MTƒ 

¨<eØ እነዚህኑ ሀብቶች uvKu?ƒ’ƒ ŸT>Áe}ÇÉb†¨< 

›"Lƒ Ò` uS}vu` u¾’@’ƒ eT@ƒ uS”ŸvŸw“ 

uSÖup ¾›"vu=¨< ¾~]´U MTƒ H>Åƒ kØ}— 

}d�ò“ }ÖnT> ¾SJ”' 

 ¾›"vu= SeIx‹” KSÔw–ƒ ¨Å ›"vu=¨< KT>SÖ< 

�”ÓÊ‹ }Ñu=¨<” �”¡w"u? SeÖƒ“ u›"vu=¨< ¾�”ÓÇ 

›kvuM vIM Sc[ƒ Te}“ÑÉ' ¾›"vu=ን cLU“ 

ÅI”’ƒ ¾T[ÒÑØ' 

 ¾›"vu= SeIw Ôw–>‹ Å”u— SJ“†¨<” uTS”& 

uÔw–>‹ õLÑAƒ LÃ ¾}SW[~ Ø^ƒ' wnƒ“ 

�`"� T°ŸM ÁÅ[Ñ< ¾°ÅØuvƒ“ Ÿ=’Øuvƒ U`„‹“ 

›ÑMÓKA„‹ ¾Tp[w“ Sp[u<”U ¾T[ÒÑØ' 

 ¾›"vu=¨<” vIL©“ TIu^© �c?„‹ �”Ç=G<U ›"vu=Á© 

T>³” Ÿ~]´U ›K<�© }ê�•‹ ¾SŸLŸM“ c=Ÿc~U 

›ó×˜ ¾�`Uƒ �`UÍ‹” ¾S¨<cÉ' 

 

4.4    ¾c=y=M TIu[cw ›"Lƒ: 

 uGÑ]~ ¾~]´U MTƒ }Óv^© �”penc?‹ ¨<eØ 

ÓUv` - kÅU �Lò’ƒ "L†¨< S”ÓY�© ›"Lƒ' 
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MT�© vKGw„‹“ ¾›"vu= TIu[cx‹ Ò` uS}vu`“ 

uSeIx‡ MTƒ“ ›e}ÇÅ` uSd}õ }ÖnT>’�†¨<” 

¾T[ÒÑØ' 

 uc?¡}\ MTƒ K}cT\ ¾}KÁ¿ ¨Ñ•‹ ¾TeðìU 

›pU Ó”v� }Óv^ƒ” u}Ÿ��Ã ¾TŸ“¨”' 

 uc?¡}\ KT>d}ñ K?KA‹ ¾vKÉ`h ¨Ñ•‹ ›Óvw’ƒ 

ÁL†¨<” ¾S[Í' ¾U¡`' ¾‚¡’>¡' ¾óÃ“”e' 

¾›É|Ÿ?c=' ¾Te}vu`'... ÉÒö‹ ¾SeÖƒ “†¨<:: 

 

4.5   ›ÖnLÃ Q´u< 

 ¾›Ñ]~” SeIx‹ KT¨p“ KSÑ”²w uÓM ¨ÃU 

uu<É” ¨ÃU uTIu` }Å^Ï„ ¾SÑAw–ƒ vIM 

uTÔMuƒ u›Ñ` ¨<eØ ~]´U ¾Sd}õ' 

 uGÑ]~ ¾~]´U MT�© �”penc?‹ ¨<eØ ¾’n 

}dƒö ¾TÉ[Ó �“ ŸT>Ñ–¨<U ÖkT@• }"óÃ 

¾SJ”' 

 ÑAw–>‹” u�”ÓÇ }kvÃ’ƒ vIM uTe}“ÑÉ ¾GÑ]~” 

uÑA Ñê� ¾SÑ”vƒ' 

  p`f‹”“ K~]´U MTƒ ¾T>¨<K< �c?„‹” u¾’@’ƒ 

eT@ƒ ¾SÖup“ ¾S”ŸvŸw ›”"D` �Lò’„‹ “†¨<:: 

 

5. ¾þK=c=  TeðìT>Á  ¾óÃ“”e  U”à‹' 

t$¶ZM bmNG|T m¶nT½ bGL ÆlhBt$“ u›"vu= TIu[cw 

xNqú”>nT �”Ç=G<U bl@lÖC }ª“Ä‹ tú¬ðnT y¸l¥ 

›=”Æeƒ] XNdmçn# SÖ”' Kc?¡}\ uõØ’ƒ TÅÓ“ SMTƒ 

yh#l#M wgñC `w`w“ ¾}k“Ë Ø[ƒ xSf§g! YçÂLÝÝ ÃI” 

Ø[ƒ ›Ñ<M„ uTÖ“Ÿ`“ ¾þK=c= ¾TeðìT>Á ST‰t&©!ãC” 
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tGÆ‰êE u¥DrG ¾c?¡}\” MTƒ KT[ÒÑØ bên¾nT um 

¾óÃ“”e U”à‹ l!ñ\ YgÆLÝÝ u²=G< SW[ƒ ÃI yt$¶ZM L¥T 

þK=c= Ÿ¸ktl#T G<Kƒ ¾óÃ“”e œ`°e„‹ e` ŸT>Ñ–< ¾}KÁ¿ 

¾Sª°K - ”ªÃ U”à‹ ¾T>ðìU ÃJ“M::  

 

5.1. SÅu— ¾óÃ“”e U”ß (Regular Financing Source) 

u²=I ¾óÃ“”e `°e e` ¾T>�kñƒ ›uÃƒ U”à‹ ¾T>Ÿ}K<ƒ 

“†¨<:: 

 uôÈ^M' uwN?^© ¡ML© mNG|�ƒ �“ u¾�`Ÿ’< 

uT>Ñ–< ¾Se}ÇÉ` ›"Lƒ Ÿc?¡}\ ›ÖnLÃ MTƒ Ò` 

K}ÁÁ²< ¾›=”yeƒS”ƒ“ ¾SÅu— Y^‹ u¾¯S~ 

¾T>SÅu<ƒ ¾SÅu—“ ¾"ú•M uË„‹'  

 Ÿ›=”Æeƒ]¨< °ÉÑƒ“ MTƒ Ò` K}ÁÁ²< ýaÓ^V‹“ 

ýaË¡„‹ ƒÓu^ ŸG<KƒÄሽ“ ð`Ë - w²< ¾MTƒ 

ƒwwa‹ (Bi - and Multi-laterals) ¾T>Ñ–< ¾ÉÒõ“ ¾wÉ` 

ð”Ê‹' 

 �”Å¾G<’@�¨< ›Óvw’ƒ ÁL†¨< K?KA‹ }ÁÁ» ¾óÃ“”e 

U”à‹:: 

 

5.2. ¾}K¾ ¾óÃ“”e U”ß (Extra-Ordinary Financing Source) 

¾~]´U MTƒ ð”É (Tourism Development Fund) Ÿc?¡}\ ª’— 

}ª“Ä‹ Ò` eUU’ƒ uT>Å[euƒ SMŸ< uØ“ƒ }ÅÓö 

¾T>ssU ð”É c=J”' lMõ ¯LT¨<U uþK=c=¨< ›ðíìU 

}ª“Ã ¾J’<ƒ” ›"Lƒ Gwƒ“ ›pU uTe}vu` S<K< KS<K< 

uS”ÓYƒ LÃ ¨Ék¨< ¾’u\ƒ” ¾~]´U T`Ÿ?+”Ó“ 

ýaVi” �”Ç=G<U ¾TeðìU ›pU Ó”v� Y^‹ ke uke 

›Òa‹ ¨Ü¨<” uSÒ^ƒ ›Óvw ¾T>ðìS<uƒ” ›p×Ý 
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SõÖ` ’¨<:: ¾ð”Æ” ›Å[ÍËƒ' ›S^`“ ¾›}Ñvu` YMƒ 

u}SKŸ} uk×Ã’ƒ u´`´` Ø“ƒ“ uIÒ© ¾›ðíìU SS]Á 

}ÅÓö ¾T>ðìU c=J”' ð”Æ uª“’ƒ ŸT>Ÿ}K<ƒ U”à‹ 

¾T>cucw ÃJ“M:: 

 Kc?¡}\ °ÉÑƒ“ MTƒ ¨d˜ É`h KT>•^†¨<“ 

u¾Å[Í¨< KT>Å[Ñ< ¾}KÁ¿ �”penc?‹ Ÿ›=”Æeƒ]¨< 

kØ}— }ª“Ä‹U J’ ŸK?KA‹ }vv] ¨Ñ•‹ uÑ”²w“ 

u¯Ã’ƒ ¾T>KÑc< ÉÒö‹ (Sponsorships) �”Ç=G<U uÒ^ 

¾¨Ü SÒ^ƒ ²È‹ (Cost-sharing mechanism) 

uSÖkU ¾T>S’ß ]f`e' 

 u}KÁ¿ ¾~]´U SeIx‹ uTe}ÇÅ`' uU`„‹“ 

›ÑMÓKA„‹ ›p`xƒ uScT^ƒ kØ}— }ÖnT> 

ŸT>J’< ¾c?¡}\ ª’— }ª“Ä‹ Ò` uT>Å[e SÓvvƒ 

Sc[ƒ Ÿ¯S�© Ñu=Á†¨< Kð”Æ ¾T>cÖ<ƒ ›’e}— 

¾›e}ªê* (Contribution) É`h lMõ U”ß ’¨<:: 

´`´` ›ðíìS< ¾T>SKŸ�†¨<” }ª“Ä‹ uS<K< 

v"}} SMŸ< ¨Åòƒ uTŸ“¨” ´`´` Ø“ƒ Sc[ƒ 

¾T>¨c” ÃJ“M:: 

 Ÿc?¡}\ °ÉÑƒ“ MTƒ ŸT>ÖkS< kØ}— }d�ò‹“ 

ŸK?KA‹ ›"Lƒ Kð”Æ SÇu` uuÔ ðnÉ }’di’ƒ 

u}KÁ¾ SMŸ< ¾T>Å[Ñ< eÙ�‹ (Gifts, Royalties, 

Endowments,...)' 

 ¾ð”Æ” ›pU KTÖ“Ÿ` u}KÁ¿ Å[Í‹ ŸT>²ÒÌ 

¾ÉÒõ Tcvcu=Á S`NÓwa‹ (Fund Mobilization 

Events) ¾T>Ñ–< Ñu=‹' 

 ¨Åòƒ u´`´` Ø“~ H>Åƒ ŸT>"}~ K?KA‹ U”à‹ 

¾T>cucu< ð”Ê‹::  
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INTRODUCTION  

 

Tourism is among the economic and social sectors that are registering rapid 

growth in the world, and nowadays it has been found to be making its 

contribution in supporting and accelerating national development. Tourism 

makes a tremendous contribution serving as a source of foreign exchange, 

promoting micro and small-scale enterprises, creating employment 

opportunities, and ensuring sustainable development.  

Because of the absence for long of a clear policy that would lay the 

direction for the cooperation and coordination that should exist among the 

government, the private sector, the community at tourist attraction sites, the 

general public and other stakeholders, it has not been possible for the 

country to derive full benefits from the sector, and development has 

remained uncoordinated and unsustainable.   

The Government of the Federal Democratic Republic of Ethiopia, 

therefore, appreciating the problems of the sector and giving special 

attention to the matter, and recognizing the necessity of creating a strong 

government organ to lead the sector, has established the Ministry of Culture 

and Tourism under Proclamation Number 471/2005, enacted to redefine the 

powers and duties of the organs of the Federal Government. In order to 

consolidate the fragmented activities and ensure coordination of efforts 

being made by government, the private sector, communities at the tourism 

destinations and civic organizations, and to create a conducive environment 

for these entities to be able to discharge their respective responsibilities 
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appropriately, it has become necessary to issue such an enabling policy and 

strategy.  

This policy gives due attention to: 

 guiding the sector in a broad based development framework, 

 developing the  existing and new  tourism attractions and products, 

 expanding the infrastructure and tourist services that are vital for 

the growth of the  sector, 

 ensuring that the country benefits from the sector by being 

sufficiently competitive in the international tourism market, and 

 solving the serious limitations in capacity which are apparent in the 

industry. 

In the process of formulating this policy, use has been made of  

 various relevant data and information pertaining to the sector,  

 country-wide studies, reports and official statements related to 

Ethiopia’s tourism development such as the Ethiopian Tourism 

Paradigm 

 country-wide development policies and programs of key sectors 

connected with the development of the tourism sector, and also 

 tourism policies and strategies of other countries as well as 

international tourism information.  

Based on these information sources, a tourism development framework was 

prepared and distributed for initiating discussion within the respective 

membership of the main federal and regional stakeholders. The feedbacks 

obtained from these consultation forums were taken as inputs and discussed 

in plenary and syndicate sessions at a national conference convened for the 
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purpose. By incorporating useful inputs derived from this national 

conference, a draft policy document was prepared. This was reviewed and 

consolidated by the Ministry's Executive Management and then submitted 

to the Council of Ministers for adoption. In general, all possible endeavors 

have been made to ensure the  direct or indirect participation of all 

stakeholders in the formulation of the policy.  

The policy has been structured under five sections: 

Section One: A Review of the Prevailing Situation of the Tourism 

Industry, 

Section Two: The Need for an Ethiopian Tourism Development Policy, 

Section Three:  Main Policy Issues and Strategies, 

Section Four: Roles and Responsibilities of Those Taking Part in 

Implementing the Policy, and 

Section Five: Sources of Finance for the Implementation of the Policy. 

The Council of Ministers of the Federal Democratic Republic of Ethiopia 

reviewed, corrected and adopted the draft policy unanimously at its 92nd 

regular session held on August 7, 2009.  

 

1. REVIEW OF THE PREVAILING SITUATION OF THE 

TOURISM INDUSTRY  

 Global State of the Tourism Industry  

Tourism has become one of the economic sectors registering rapid growth 

worldwide.  The united Nations World Tourism Organization, in its 

statistical publication, Tourism Barometer, of June 2009, indicating the 

growth of international tourism reported that international arrivals and 
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receipts, which respectively were 25.3 million visitors and 2.1 billion U.S. 

dollars in the Year 1950, had reached 922 million in terms of visitors and 

944 billion dollars in terms of receipts by the Year 2008. According to the 

same source, the picture in Year 2008 compared to Year 2007 showed an 

annual growth of 1.9 % in arrivals and 1.8 % in receipts.  

Based on past average annual growth rates of 4.1 percent and 1.8 percent, 

respectively for international tourist arrivals and receipts, the World 

Tourism Organization has projected that by the Year 2020 international 

arrivals would reach 1.6 billion and receipts would amount to 2 trillion U.S 

dollars. It should, however, be underlined that, while the projection had 

taken many relevant factors into consideration at the time, it had not fully 

foreseen other global conditions that would, as it turned out challenge the 

growth of the industry.    

In general, the industry has remained resilient in the face of adverse 

conditions, and it is now one of the leading sectors in international export 

trade. It forms 11 percent of world GDP, and creating about 100,000 new 

jobs annually, it accounts for more than 11% of total world employment, 

according to data from the World Tourism Organization.  

 

The following are the main causes cited for the level of growth attained by 

international tourism:    

a. Strong expansion in travel for the purposes of knowledge, research, 

business, religious worship, medical treatment, adventure, or 

relaxation, etc. during long vacations made possible by sustained 

economic growth and improved standards of living in developed 
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countries as well as the emerging countries of the Far East that are 

registering outstanding performance among developing countries. 

b. The rapid improvement and expansion of international air transport 

and other modes of transport and infrastructure; 

c. The fact that the exchange of information has been made easy and 

efficient by the steady progress of communication technologies and 

services; and 

d. The expansion of unhindered trans-national trade and investment 

and the fact that the tourism industry too has taken on this same 

international character. 

Tourism makes substantial contributions by expanding micro, small-scale 

and medium-scale enterprises for the production of goods and services, 

creating considerable employment opportunities, promoting sustainable 

development and eliminating poverty. Tourism has a great role in 

accelerating development and eradicating poverty, which is the major 

enemy of developing countries, and in this its impact is no less important 

than those of other main economic and social sectors. The following are 

among the basic reasons that responsible and sustainable tourism is 

preferred as an effective engine of development for African and other 

developing countries.  

 

A. Tourism is a typical source of foreign exchange, which is 

helpful for importing various inputs for development and 

maintaining the balance of payments of a country; 
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B. These countries possess diverse and authentic, internationally 

renowned, wonderful cultural, historical and natural attractions, 

most of which are located in rural arras;  

C. Because tourism is inherently labour intensive and creates 

employment opportunities specially for the poor, the young, 

women and the physically handicapped, it plays a significant 

role in the poverty alleviation of these countries by creating 

jobs and income;  

D. The infrastructure built for tourism development can greatly 

benefit the economically disadvantaged sections of society and 

in addition can create opportunities for growth and 

development of agriculture, industry, construction, transport 

and communication as well as other economic and social 

sectors;  

Above and beyond its economic advantages, tourism promotes better and 

reciprocal understanding and closer relations among peoples, thereby 

fostering a culture of peaceful coexistence and mutual respect. 

1.2  Prevailing Situation of Ethiopia’s Tourism Sector  

Since 1965, when the first development plan was announced and tourism 

was recognized as a sector for economic growth, tourism grew at an 

average annual rate of 12% until 1974. In the four years from 1970-1973, 

the average number of tourist arrivals to Ethiopia was 63,833 per year, 

while the average annual income was 10.2 million dollars.  The average 

annual growth rates achieved during this period were 18.2 and 13 percent, 

respectively.  
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During the seventeen years that the Derg was in power, tourism declined 

drastically because of the adverse conditions created by war, recurrent 

draught, strained political and diplomatic relations with tourist generating 

countries, restrictions in entry into and travel within the country. In the 

years 1989 to 1992, records show that the country received on average 

80,246 tourists and 23.2 million U.S. dollars annually. The average annual 

growth rates during those years were 2.1 percent for arrivals and 6.1 

percent for receipts.  

The basic measures taken after Year 1991 in order to realize the country’s 

economic and social development have created favorable conditions for the 

nation’s tourism development as well. In the four years from 2005 to 2008, 

average annual tourist arrivals were 324,664, while average annual revenue 

was 167 million dollars. Reports of the sector show annual growth rates of 

21 percent for tourist arrivals and 19.5 percent for revenue for those four 

consecutive years.  

UNWTO’s current analysis of tourist arrivals puts Ethiopia’s average 

annual growth in international tourist arrivals at 5.6 percent for the period 

1990-2000, and at 15.4 percent during the period 2000-2008. The average 

growth rates achieved during the more recent years represent an 

encouraging trend indeed. Yet the fact that, for instance, Ethiopia’s share of 

the tourist flow to the East African Region of seventeen countries in 2007 

was 0.7 percent demonstrates the very low stage of development the 

country is at, despite its numerous historical, cultural and natural 

attractions.  
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Because it is believed that tourism has the power and capacity to assist in 

the on-going effort to eliminate poverty and accelerate development 

sustainably, provided Ethiopia’s attractions are appropriately developed 

and put into service, tourism has been included as one of the means of 

implementing the country’s plan for accelerated and sustainable 

development to end poverty. In connection with this, an assessment of the 

domestic opportunities and limitations of the sector on the one hand, and 

the international opportunities and challenges on the other, would 

essentially help to clearly understand the prevailing conditions of the 

sector.  

 

1.2.1 Domestic Opportunities of the Sector 

 The favorable domestic opportunities of Ethiopia’s tourism sector are 

reviewed under two main topics as follows:  

a. Ethiopia’s Possession of Varied Attractions 

 It is known that Ethiopia is full of varied historical, cultural and 

natural attractions; it is the possessor of eight world heritage sites 

and many fossils attesting that it is the cradle of humankind; and 

on top of all that, its people are hospitable and their cultures 

diversified a combination which makes it suitable for tourism 

development.  

b. The Country’s Political and Economic Foundations  

Ethiopian conditions that are favorable to the growth of the 

sector are reviewed as follows in relation to constitutional 

principles, as well as overall development policies, strategies and 

programmes:  
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 The human and democratic liberties and rights of citizens are 

guaranteed by the constitution.  

 Nations, nationalities and peoples have equal recognition 

under the constitution.  

 The market-led economic system being followed by the 

country firmly guarantees the rights of the private sector and 

local communities to participate in and benefit from 

development.  

 The guiding principle of economic diplomacy on which the 

country’s policy and strategy for foreign affairs and national 

security are based makes visible contributions in increasing 

the number of visitors by promoting the tourist attractions 

and building a positive image of the country, and drawing 

foreign direct investment which is crucial to the growth of 

the industry.  

 Because tourism is inherently trans-sectoral, development 

policies and strategies formulated for other economic, social 

and political sectors positively affect tourism directly or 

indirectly.  

 The agricultural and rural development policies and 

strategies of the country have great possibilities for 

increasing farmers' production and productivity  and 

transforming the farmers into investors responsive to 

international markets.  
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 The industrial development strategy of the country, 

enhancing the private sector’s share in development, enables 

it to fulfill its role in the growth of tourism. 

 Ethiopia is the seat of the headquarters of the African Union, 

the Economic Commission for Africa, and more than 105 

embassies and numerous international organizations.  

 Moreover, Ethiopia has a national airline of long standing 

experience, which has extensively linked the country to other 

African countries and major international air transport 

networks; Addis Ababa, as an air transport hub, serves to 

attract internationally renowned air carriers that provide 

efficient services; airports serving major tourist destinations 

of the country have been modernized and expanded.   

 

1.2.2 Domestic Challenges Facing the Sector  

A look at the concrete situation of the sector at present reveals a number of 

challenges confronting the sector. The fundamental limitations of the sector 

are presented below, grouped under two main headings: 

A. Limitations in Supply Basic to the Growth of the Sector 

The current situation, relating to shortfalls in basic tourism supply in 

terms of destination development, products and services offered, and 

expansion of infrastructure and tourist facilities is reviewed as follows:  

 Although the country possesses vast potential in varied historical, 

cultural and natural attractions, this has not been adequately 

protected, developed and used as tourist attraction.  
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 There is a serious shortage in number and type of tourist facilities 

at existing and potential tourist destinations and vicinities; 

moreover, the quality of service is poor and unsatisfactory to 

tourists.  

 Interpretations of tourist attractions are not based on credible facts 

and knowledge; they are not consistent; and their presentation is 

disorganized.  

 Handicrafts, other local creative products, performing arts and 

entertainment services, which could have helped to lengthen the 

stay and increase the spend of visitors at every destination, are not 

offered in sufficient variety, quantity and quality.  

B. Limitations in Implementation Capacity of the Sector  

With respect to competence of trained human resources, operating 

system, and institutional capacity that the sector demands, the 

following weaknesses are observable:  

 Human resources already deployed in the sector and those 

needed for new deployment are limited in terms of type, 

number and quality. 

 There is a shortage of highly trained and moderately trained 

manpower that is crucial to the development of the sector.  

 Branding and market positioning based on timely studies are 

not in use.  

 There are capacity limitations among tourism stakeholders, 

and mutual support and coordination of efforts among them 

have not been strengthened.    
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1.2.3 External Opportunities Favouring the Development of Tourism  

The following are opportunities favouring Ethiopia’s tourism 

development: 

 International tourism shows growth year after year.  

 The use of modern information and communication 

technologies is expanding the dissemination and efficiency 

of information in tourism.  

 Among international tourists, interest in authentic, 

indigenous and organic products is increasing highly from 

time to time.   

1.2.4 External Challenges Affecting the Development of Tourism 

 The main challenges are the following:  

 Ethiopia’s image on the international scene is widely 

associated with draught, famine and war.  

 The Horn of Africa in seen as a region of instability and 

terrorism. 

In general, Ethiopia’s tourism sector is found under the conditions 

indicated above. Overcoming the serious observable shortcomings of the 

industry by coordinating and utilizing the capacities of the principal 

stakeholders to lead the development of tourism on a sustainable basis is 

therefore the focus of direction at the moment.  

2. THE NEED FOR AN ETHIOPIAN TOURISM DEVELOPMENT   

 POLICY 

Enhancing the development impacts of tourism by properly developing and 

utilizing the tourism potential with which the country is endowed is a 
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matter deserving focus. Accordingly, in order to realize the development of 

tourism and to enable the sector to effectively contribute to the country’s 

current effort to eliminate poverty, it is necessary to lead the development 

of the sector within appropriate policy and strategic framework. Hence, this 

policy has been formulated.   

2.1 Vision for Tourism Development  

To see Ethiopia’s tourism development led responsibly and 

sustainably and contributing its share to the development of the 

country by aligning itself with poverty elimination.  

2.2 Main objectives of Tourism Development  

a. To ensure concretely the country’s full benefits by sustaining 

competitiveness in the international tourism market, by turning 

Ethiopia into a particularly preferred destination in Africa, and 

by maximizing direct and indirect economic benefits.  

b. To build a tourism industry that makes important contributions 

in earning and conserving foreign exchange, and integrates into 

the economic growth of the country.  

c. To create extensive employment opportunities for communities 

at tourist destinations and to ensure community benefits through 

a wider distribution of income, and to enhance community 

participation in decision making on development. 

d. To realize a tourism industry that builds a positive image of the 

country, carries on the sector's development in a responsible and 

sustainable manner, with the capability of growing without 
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disrupting peoples' culture and life styles and the natural 

environment. 

e. To build an industry that can lengthen the tourist’s stay by 

solving observed limitations in service in the sector and provide 

for the progressive growth of capacity in tourist facilities 

deployed in the field.  

 

2.3 The Basic Principles of the Policy 

A. Respect for Pluralism 

Because diversity in history, culture and natural resources is 

Ethiopia’s beauty and distinguishing endowment, the assets 

have to be equally recognized, respected and developed as 

tourist attractions.  

B. Guaranteeing Community Participation and Benefits 

With respect to the sustainable development and promotion of 

existing and new attractions, encourage communities at 

destinations in particular and the public in general to participate 

in and benefit from the development.  

C. Instituting Management Transparency and Responsibility  

As the development of tourism requires the involvement of 

many parties across sectors, the institution of good governance 

is necessary in order to ensure that all stakeholders meet the 

ethical demands of tourism. 

D. Creating Partnership 

By forming strong links and creating cooperation and 

partnership among actors in the sector at destination, regional, 
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national, sub-continental, continental and global levels, foster 

the practice of working together for common objectives. In 

particular, encourage small and medium enterprises (SME’s) in 

the sector to create for cultivating a culture of exchanging 

experiences and best practices, and working in partnership.  

 

E.   Enhancing the Implementation Capacity of the Sector 

To ascertain that the country gets the full benefits of tourism 

development, enable all bodies engaged in the sector to 

effectively render quality tourism services by enhancing their 

implementation capacities.  

 

i. 3. MAIN POLICY ISSUES AND STRATEGIES 

It is necessary to bring about a lasting change by developing the potential 

of our tourist attractions and boosting the direct and indirect benefits of 

tourism to image building and overall development of the country. To 

realize this, it is essential that the industry is enabled to fulfill its share by 

gradually overcoming the numerous shortcomings in its supply and demand 

seen at the moment. Accordingly, the following main policy issues and 

implementation strategies have been formulated.  

3.1 Guiding the Tourism Industry in a Broad-Based Direction  

In order to enable the tourism industry to contribute as one of the 

key development sectors of the country its large share in the drive 

to eliminate poverty, the sector should, first of all, be guided out of 
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its present slow growth and put on to a development path that can 

bring about comprehensive and rapid change.  

In light of this, an integrated management of sustainable tourism 

development becomes a key implementation strategy of the policy. 

Accordingly, the strategy lays emphasis on the following directions 

of focus.  

 

3.1.1 Integrating Tourism Development into Key Development 

Policies and Strategies of the Country 

Because tourism is inherently trans-sectoral, it is imperative 

for its development to be integrated into the overall 

development agenda of the country. Conditions shall 

therefore be facilitated for the implementation of tourism 

development with strong linkages to the country's main 

development policies and strategies. Thus,   

a.     Since the main potential tourist attractions, particularly 

those that are suitable for the expansion of agro-tourism 

and eco-tourism, are located in the rural and agricultural 

areas, it is necessary to strongly link the development of 

tourism to the policy and strategy for rural and 

agricultural development of the country.  

Doing this would enable the tourism sector to become a 

direct beneficiary of the rapid development taking place 

in the rural areas. Secondly, it makes it possible to 

create a strong value chain between urban and rural 
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areas through the provision from rural areas of products 

and handicrafts needed as inputs to the tourism 

expanding in urban areas. This would make for 

mutually supportive ties between the two sectors. 

b. To realize the objectives of the tourism development 

policy, linking the policy strongly to the strategies of 

image building and economic diplomacy, around which 

the country’s policy for foreign affairs and security 

revolves, is an appropriate direction to follow. 

Conditions for increasing the flow of tourists from time 

to time will be facilitated by tiding strongly the 

activities of Ethiopian embassies in building the image 

of the country and in promoting its tourist attractions in 

existing and potential tourist-generating countries with 

the direct impacts they can have on tourism 

development.  

c.     Ethiopia's tourism development will follow a path that is 

strongly linked to the industrial development strategy of 

the country. Why it is necessary to follow this path is 

because of the beneficial impacts that the industrial 

development strategy has on tourism development. The 

industrial strategy holds that a key to the 

industrialization of the country is the creation of a vast 

number of national entrepreneurs by strengthening 

micro and small-scale enterprises. The strategy 
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advocates export-led industrialization supported by the 

export sector also. Measures taken to realize 

industrialization would have positive influences on 

tourism, and the two sectors would therefore be closely 

integrated and their developments would be made 

mutually supportive. 

d. Tourism development demands the coordinated and 

organized participation of many bodies and the 

equitable sharing of the benefits from participation. The 

process should be guided democratically and by a 

system of good governance. Therefore, the country’s 

tourism development should be carried out in alignment 

with the key strategies for building a democratic system, 

and the positive impacts of building a democracy should 

be used in turn to reinforce tourism development.  

e. All activities intended to realize Ethiopia’s tourism 

development should be carried out in a way that will 

enhance the implementation capacity of the sector and 

in a manner that is consistent with the country’s strategy 

for capacity building. This linkage will be strengthened 

by enabling tourism to benefit from the positive impacts 

of the country’s capacity building strategy and 

programme.  

f. Lastly, the development of tourism shall be carried out 

in appropriate alignment and mutually supportive 
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coordination with the country’s other sectoral policies, 

strategies and priorities.  

3.1.2 The growth of the tourist industry requires the involvement 

of multiple parties. Under these circumstances, the country’s 

tourism development will be realized with guidance from the 

government, the private sector proactively playing a vital 

role, and communities at tourist destinations and civic 

societies directly participating and benefiting. In order to 

enhance the participation of these multiple parties, their roles 

and responsibilities shall first be defined for them. 

3.1.3 Because the conservation and development of the country’s 

tourist attractions as symbols of identity and existence up to 

now have primarily been the responsibility of communities 

at and around the attractions, the participative strategy shall 

be comprehensive and community led.  

3.2 Developing the Existing and New Tourist Attractions in 

Variety, Scale and Quality  

It is evident that the basis for tourism development is the variety 

and strength of the attractions offered to tourists. At present a 

number of limitations are observable with respect to the protection 

and security of these attractions as well as their accessibility. The 

next implementation strategy of the policy is the formulation of a 

strategy for the development and expansion of tourist attractions 

and products in order to create favorable conditions for tourists by 

eliminating gaps in the protection of these attractions. Thus,  
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3.2.1 By providing appropriate protection and maintenance, the 

security of existing popular attractions which currently give 

extensive tourist services shall be ensured. 

3.2.2 By reinforcing the protection and maintenance of existing 

attractions and developing other nearby attractions for 

inclusion into current tour programmes, the range of offer to 

tourists and the satisfaction of tourists shall be enhanced.  

3.2.3 By identifying and developing potential tourist attractions in 

various parts of the country, new tourist routes and 

destinations and tour packages shall be added.  

3.2.4 Revenue from tourists shall be maximized by offering for 

sale handicrafts, art works and other creative products at 

tourist destinations based on demand.  

3.2.5 The private sector and communities at tourist destinations 

shall be encouraged to be involved in the provision of 

traditional food, beverage and transport services that give 

new experience and satisfaction to tourists.  

3.3 Expansion of Infrastructure and Tourist Facilities Essential for 

Tourism Development  

As one of the policy issues relates to immediate measures needed 

to solve the currently visible shortfalls in supply that are very 

critical to Ethiopia’s tourism development, the following 

implementation strategies have been designed.  
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3.3.1 The placement of necessary infrastructure at major tourist 

destinations and routes by appropriate organs of the Federal 

and Regional governments shall be facilitated.  

3.3.2 Favorable conditions which would enable local 

communities and the private sector to cooperate for the 

expansion and management of infrastructure connecting 

major tourist destinations and near by attractions shall be 

facilitated through the appropriate levels of government.  

3.3.3 The private sector shall be encouraged to engage in the 

building and expanding of tourist facilities of appropriate 

standards at each tourist destination, taking into 

consideration tourist demand for accommodation, food, 

entertainment services, etc.   

3.3.4 The establishment of facilities for rest and recreation by 

investors at certain distances along the network of 

highways currently undergoing expansion in the country 

shall be encouraged.  

3.3.5 The participation of local communities and the private 

sector shall be encouraged in order to strengthen the 

provision of novel experience and satisfaction such as 

traditional modes of transport and accompanying services 

as well as traditional food, beverage, accommodation and 

recreational services to tourists.  

3.3.6 Among communities residing at tourist destinations, 

groups, in particular women, youth, and the physically 

handicapped, will be made beneficiaries of tourism growth 
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by getting them to organize in micro and small-scale 

handicrafts and art fields, and enabling them to produce in 

variety quality goods and services for tourists.  

3.3.7 Taking international competition into account and with the 

aim of strengthening and expanding tour operation 

services, the participation of the private sector shall be 

encouraged.  

3.3.8 To ensure the tourism development of the country, the 

psychological and physical well being of international and 

domestic tourists and the safety of their properties shall be 

guaranteed, and social and legal provisions shall be created 

in order to enable tourists to conduct their visits without 

being hassled, pestered and disappointed.  

3.3.9 In order to alleviate the widely observed problems of 

quality relating to services, internationally accepted 

classification standards that are responsive to clients' 

demands shall be applied periodically.  

3.3.10 Bodies that classify tourist facilities at each level and 

perform and manage follow up and control functions shall 

be organized and their capacities enhanced. 

3.4 Undertaking Promotional Work Through the Creation of Strong 

Market Ties in Order to Become Competitive on the 

International Market  

To advance Ethiopia’s tourism development sustainably, 

shortcomings in supply should be eliminated, and in a manner no 
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less than  this, limitations seen in the management of marketing and 

promotion should be overcome, a positive image of the country 

should be built, and its benefits maximized. As this is a decisive 

issue, the following strategies have been formulated: 

3.4.1 Identifying through successive studies countries and types of 

tourism that currently make substantial contributions to Ethiopia’s 

tourism development as well as those with the potential to do so, 

and selecting the ones yielding huge actual benefits, vigorous 

promotional campaigns will be waged with regard to them. 

3.4.2 With branding that will prominently represent our country’s 

tourism attractions and endowments for development, Ethiopia will 

be enabled to occupy a special market position in the minds of 

visitors from the selected tourist generating countries.  

3.4.3 Appropriate promotional methods shall be applied after a clear 

understanding of the needs of tourists identified by studies. 

3.4.4 A strong tourism marketing organization which will coordinate and 

implement market research and promotional activities with the 

financial support of stakeholders shall be established on the basis 

of a study to be made. 

3.4.5 Recognizing the economic, social and political benefits of domestic 

tourism, the formation and growth of tourism associations and 

clubs referred to as "know-your-country" clubs shall be encouraged 

at places of residence, work, education and worship, with the view 

to strengthening domestic tourism.   
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3.4.6 3.4.6 With the intention of maximizing the growth of tourism 

benefits to our country, strong ties will be formed with neighboring 

countries in our region and countries far off, and various fora will 

be created to establish links among stakeholders, enabling the 

expansion of package tourism. 

3.4.7 Because it is vital to establish an ICT- supported e-business system 

to be competitive in the international tourism market, an Ethiopia 

tourism destination portal will be created so that institutions 

operating in the sector would obtain sufficient information, while 

ensuring at the same time that tourists and companies in tourist 

generating countries would get up-to-date information on the 

tourist destinations of our country. 

3.5 Strengthening the Collaborative Relationship Among Actors 

Participating in Tourism Development  

One of the policy issues to deal with in the realization of Ethiopia’s 

tourism development is the creation of conditions enabling inter-

linkages between and coordination among the evidently fragmented 

activities of many entities participating in the development of the 

industry at all levels. 

As is known, the main actors in tourism development are 

government bodies at different levels, the private sector, civil 

societies directly related to the tourism sector, local communities 

and the general public as well as visitors. It is essential to 

coordinate the development activities of these entities, eliminate 

redundant costs and unnecessary use of resources in order that their 
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efforts can bring enhanced results. Strategies will therefore be 

applied to create ties and mutual support in many areas among 

these actors. Accordingly,    

3.5.1 Entities operating independently in different areas of 

tourism will be encouraged to assemble and form 

associations for safeguarding their common rights and 

interests in the professional fields they are engaged in. 

3.5.2 A national tourism council, the members of which will 

include the higher authorities in charge of tourism at 

federal and regional levels of government, religious 

institutions, the private sector and other stakeholders, will 

be established to help lead the growth and development of 

the sector. 

3.5.3 The formation of appropriate ties and forums for 

cooperation among organizations pursuing similar 

institutional goals and objectives shall be encouraged and 

supported. 

3.6 Overcoming the Serious Capacity Limitations Observed in the 

Industry 

Overcoming the numerous and clearly observable limitations in 

implementation capacity in the government organs leading the 

country’s tourism development and  in the private sector which is 

the engine of growth, and the community in the locality of the 

tourist attractions is another matter given attention in this policy. 

Accordingly, 
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3.6.1 Work will be undertaken to increase the number of 

institutions in the country that offer education and 

training in various fields at higher, middle and basic 

levels, and to transform these institution into centers of 

excellence. Similarly efforts will be made to expand and 

strengthen research establishments and consulting 

institutions. 

3.6.2 To help enhance the capabilities of employees deployed 

in the various services of the sector, short and medium 

term training on the job and other training forms, as well 

as opportunities for exchange of experience shall be 

provided within the country and abroad. Opportunities for 

improvement at professional and basic skill levels shall 

also be provided. 

3.6.3 A system of professional certification will be introduced 

in order to encourage entrants into tourism employment 

fields to develop professionalism and serve as ethical role 

models. 

3.6.4 To enable the young generation to acquire general 

information and knowledge about the importance and 

benefits of tourism and to help them engage actively in 

and benefit from tourism, informative packages will be 

prepared and disseminated to them through various 

channels of communication. 

3.6.5 A strong system for the exchange and flow of tourism 

information shall be instituted. In connection with this, 
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the tourism satellite account (TSA) which is currently 

being implemented internationally, shall be adopted and 

timely data and information will be collected, analyzed 

and organized for consumption. 

3.6.6 Tourism shall be integrated into the plans and 

implementation activities of all government, private and 

civic institutions with close connections to tourism 

development.  

 

4. RESPONSIBILITIES AND ROLES OF PARTICIPANTS IN 

THE IMPLEMENTATION OF THE POLICY 

That the main stakeholders in the development of the sector act in 

unison in the spirit of cooperation and partnership is of strategic value 

in ensuring that synergistic results are obtained; and this is possible 

only when each stakeholder fully understands its responsibilities and 

plays its role. Based on these premises, the major responsibilities and 

roles of each of the main stakeholder groups have been defined 

hereunder; similarly the chief responsibilities and roles of the public at 

large have been identified below in order to enable the public to 

perform its part.  

4.1 Government Organs  

This group, which includes organs of the federal and regional 

governments and local administrations, is charged with the 

responsibility to perform the following major tasks in the 

implementation of the policy:  
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 To create conducive environment for national and local 

tourism development and to put to use the enabling 

environment, 

 To indicate the directions of the national and local tourism 

development and spearhead the development, 

 To expand, improve and lead the development of 

infrastructural networks essential to tourism development, 

 To successively build the implementation capacity of 

development participants at each level, 

 To coordinate the capacities and efforts of the main 

participants in development at each level and to create 

collaboration and provide leadership, 

 To participate in investment when private investment is not 

forth coming to fill investment gaps,  

 To capably coordinate and lead vigorous marketing and 

promotion activities and enhance the positive image of the 

country, 

 To ensure the psychological and physical well-being of 

visitors and the security of their properties and to coordinate 

and lead the bodies involved in maintaining safety and 

security, 

 In collaboration with local communities to develop, 

maintain, protect and manage existing and new attractions 

falling  their jurisdictions, To ensure that tourism 

development activities are in line within sustainable 
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environmental and social safety, and to act speedily when 

and where safety problems occur,     

 To provide appropriate incentives to participants in the 

development of the sector, and to monitor the 

implementation of the incentives,  

 To formulate and issue suitable standards in the areas of 

service delivery and professional education and training and 

to regulate the application of the standards. 

 

In general, the responsibilities for monitoring, coordinating, integrating and 

leading the activities of those bodies with roles in the implementation of 

this policy for tourism development and the primary responsibility for 

monitoring and evaluating the actual implementation of this policy and the 

taking of corrective measures fall on the Federal Ministry of Culture and 

Tourism.  

4.2 Development Investors 

Because investors participating in the country’s tourism development 

are engines that drive the industry, they have the following major 

responsibilities in the development of the sector:  

 To participate in the forefront in the establishment of facilities 

and the provision of quality tourism services in types and 

capacities required,  

 To participate as leaders in the establishment and development 

of micro, small, medium-scale and big enterprises and service 

giving institutions, 
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 To create and promote a culture of entrepreneurship that is 

essential for the growth of the sector, 

 To participate as leaders in the effort to set up educational and 

training centers of the type, number and quality required for 

producing professionals in various fields, 

 To actively involve in the formulation and implementation of 

appropriate standards in the areas of services delivery and 

education and training, 

 To involve in the expansion of infrastructure needed in the 

localities  of major tourist destinations, 

 To regularly enhance the capabilities, skills and ethical 

standards of professionals and other workforce employed in the 

establishment they own and manage, 

 To take part in marketing and promotional activities and to 

contribute their share in the endeavor to build a positive image 

of the country, 

 To participate in the development, protection, preservation and 

management of attractions found in every area of the country, 

 To participate in sectoral associations, organizations, and 

coalitions as well as similar national and international 

organizations for mutual  support and to promote its rights and 

interests,   

4.3 Local Communities at Tourist Attractions  

        In the development of tourist attractions, products and services 

to collaborate with the bodies administering the resources as 
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owners, and by conserving and protecting these resources with 

a sense of ownership, to become direct participants in and 

beneficiaries from the tourism development of the locality,  

 To provide appropriate care to guests visiting the local 

attractions and to extend to them hospitality in accordance 

with local customs, and to ensure peace and security in the 

locality, 

 Recognizing that visitors to attractions are customers, to supply 

and ensure the provision of handicrafts, and artistic products 

and services which are based on visitors demand and aimed at 

satisfying their requirement as to quality and quantity, 

 To protect local cultural and social values as well as the natural 

environment from negative influences of tourism, and to take 

corrective measures rapidly when negative impacts occur, 

4.4 Civil Societies  

 To cooperate with government bodies, investors and local 

communities that have leading responsibilities in the 

country’s tourism development and to participate in the 

development and management of the attractions in order to 

ensure that benefits are realized,  

 To undertake successively capacity-building activities for 

the various varies parties engaged in the development of 

the sector, 
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 To extend support to other stakeholders operating in the 

sector with respect to information, techniques, finance, 

advocacy, coordination, etc.   

4.5 The General Public 

 To strengthen the culture of touring either as individuals or 

as tour groups and participate in domestic tourism in order 

to know and appreciate the attractions of the country, 

 To actively involve in the development activities of the 

country’s tourism and partake in the benefits, 

 To build a positive image of the country by extending to 

visitors traditional hospitality, 

 To protect and preserve with a sense of ownership the 

heritage and other resources used for tourism development. 

5 SOURCES OF FINANCE FOR IMPLEMENTING THE POLICY  

         As tourism is a sector that develops through the leadership of the 

government, the driving force of private investors and the community, 

and the participation of other stakeholders, the combined and 

coordinated efforts of all sides is necessary for the rapid growth and 

development of the sectors. To invigorate these efforts and realize the 

development of the sector by applying the implementation strategy of 

the policy, there should primarily be adequate sources of financing. On 

this basis, this tourism development policy will be implemented with 

investment funding from varied sources falling under the following two 

headings: 
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5.1. Regular Financing Sources 

The following are the main sources of finance included under this 

heading: 

 Ordinary and capital budgets allocated annually by the 

federal and regional governments and other administrative 

levels for investment and operational activities connected 

with the overall development of the sector, 

 Bi-lateral and multi-lateral support and loan funds to be 

obtained for the implementation of programs and projects 

related to the growth and development of the industry, 

 Other financing sources as appropriate. 

5.2. Extra-Ordinary Financing Sources  

Tourism development fund is a fund to be established on the basis 

of a study with the consent of the main stakeholders, with the key 

aim of mobilizing the resources and capabilities of actors in the 

implementation of the policy and creating the condition whereby 

the burdens of marketing and promotion and capacity building, 

hitherto fully borne by the government, are gradually shared by 

supporters. As far as the establishment and application of the fund 

are concerned, they will be determined by a study and supported 

by law. The fund will be collected mainly from the following 

sources:     

 Voluntary contributions in the form of money or in 

kind from direct stakeholders and supporters to finance 

activities that are vital to the growth and development 
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of the sector and various other activities to be 

undertaken at different levels; cost sharing mechanisms 

also,   

 Small contributions to be made out of annual incomes 

on the basis of an agreement to be reached with the 

main stakeholders, who as managers of tourist 

attractions and providers of goods and services directly 

benefit from tourism, constitute a key source. 

Implementation shall be determined with the 

participation of all stakeholders concerned on the basis 

of a detailed study to be conducted.   

 Various gifts, royalties, endowments, etc. intended to 

enrich the fund and voluntarily bestowed by those that 

benefit from the growth and development of tourism as 

direct participants and others, 

 Income from fund raising programs  organized at 

various levels to boost the fund, 

 Other funding sources to be identified by detailed 

future studies.   

 

 


